ISSUE & STAKEHOLDER
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Since 1993

Community Enterprise
Social Entrepreneurship
Value Creation & Social Impact

Stakeholder Engagement

Government Relations
Community Relations
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Issues Management
Conflict Resolutions



THE CHAIN OF RELATIONS MANAGEMENT
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Project Management




215t CENTURY JOURNEY

2539
{Social Transformation} viagafinaIng-wan
A A 2544
Ussrndunug | o«
gossugey 2540 nsutlsgigianvnia
(nelwnauan) The Challenge > Jeng
of Participator A 2 oz ¥
| patory E nsidasunilagids YR TRINE
Y OSERITIN Democracy Z  IANaf19999n15LTUNg Joeaall]
5 = szl mel
pRANUAH n3viALl 1393 O N1ATT LATUUIAAGN
LATANE] L _ 2 AEN1TUIUIIN L wlzpl-Aatinnzes
NOFANINNITRLYDY . o »
’ i T ~ AINAATYAN DD 2550 ,
Agent & e 1997 T “nadaumna NIUANA-FIIARDN
Gatekeeper ANHINEN TR 2557
WA LUARS-NLE.




ISSUE MANAGEMENT-PTT GROUP

{The ROLE of IMAGE PLUS} melgnisririeueesdhedeaisesdns / dha CSR

Who r they?
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Network
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THE LAST 2 SUGGESTION
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Creating Shared Value
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NGOs
decline,
Individualism
rising

Network
against

network
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Social media has
created a historical
shift from the
historically
to the historically

. Now

Sheryl Sandberg
Chief Operating Officer
and Member of the Board, Facebook, USA
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Facebook, Twitter

Post-Truth
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ROUTLEDGE FOCUS

RISK AND UNCERTAINTY
IN A POST-TRUTH

SOCIETY ERA

Roptledge New Directians in PR & Communication: Research

POST-TRUTH PUBLIC
Dishonesty and Deception RELATIONS

in Contemporary Life COMMUNICATION IN AN ERA OF DIGITAL
DISINFORMATION
RALPH KEYES

Edited by

Sander van der Linden and
Ragnar E. Lofstedt

earthscan)

from Routledge
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ISSUE MANAGEMENT-PUBLIC SPACE
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STAKEHOLDER ENGAGEMENT




GROUP OF STAKEROLDER

Inside / outside boundary of the company

internal

Stakeholders NM3ANIT LUILALNGNLFTEN

Suppliers
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STAKEHOLDER

BU Supporting to ‘development’

Stakeholder
engagement

GROUP of Company
Project

e n:108 {CIPP Model & Social Impact

projects

Measurement}
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Scaling
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to Public as ‘Stakeholder Engagement’
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GROUP & BU COLLABORATION
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Mass

Communication
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Manuel Castells

Mass-Self
Communication

Digital communication structure
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Journalism decline,
Citizen journalism increase

Promotional culture
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ISSUES & STAKEHOLDER MANAGEMENT

BU Supporting to ‘solving the post-truth issue’

Lesson-learned studies
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GROUP & BU COLLABORATION
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