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Digital Society — Business Opportunity
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Productivity in Value Chain
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Nestle” in society pyramid

Reconceiving Nutrition,water,
Products and rural development

Markets

Redefine
Productivity in

. Protect the future
Value Chains

Enabling local

Cluster
Development codes of conduct

Laws,business principles,
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Redefine Productivities in Value Chain
Coffee industry - Nestle
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P& G : Connect & Development
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Closed/Open Innovation
The way of IBM,Intel and P &G

PIRNTTNLLLTZULL B

WIBINTTNLULTZLLIA A

AANANILARN
Q-
Q“ ......... T
/

nsin l1faulugmaimnesuau

AsUnwzmaTulaguanasAng

1aq1i
| T

R D

30



Creative Economy and Innovation Center
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Social Innovation Perspectives
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Social Innovation Perspectives
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Business
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& Challenges

Reconceiving

Products and
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Enabling local
Cluster
Development
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New S-Curve
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