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Guide to Understanding




Social Transformation !

Children’s Games
(Kinderspiele),
Pieter Brueghel
the Elder, 1560.
During the
Renaissance, artists
began painting
common people
and their activities.
Which of the
activities and
games in this
painting are
familiar to you?
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Social Innovation Revolution

Revolution of disruptive tech nology
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Social Innovation @ NIA
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Innovation
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Innovation
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Level of innovation
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What ?
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Innovators Early Early Late Laggards
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What ?
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Disruptive Innovation Theory
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Disruptive Innovation

Disruptive Innovation Explained

Some examples of disruptive innovation include:

Disruptor

Disruptee

Personal computers

Mainframe and mini computers

Integrated steel mills

' d Mini mills

._:-.';o:':asou.n.xuv.:;:auu:.uﬂsr.s:{‘«sc';’i : Ce“ular phones

Fixed line telephony

http://www.claytonchristense Community colleges

Four-year colleges

n.com/key-concepts/ Discount retailers

Full-service department stores

Retail medical clinics

Traditional doctor's offices
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What Is Disruptive
Innovation?

by Clayton M. Christensen, Michael E. Raynor, and Rory McDonald




2.

How to Innovate to Solve Social Problems
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Social Entrepreneurship

Social Innovator

"7 .3‘ o
e <Y
. p I \ ¥ \

& \ The World's Online Marketplace®

Jeﬂff‘SkoII Klaus Schwab

Muhammad
Yunus
Grameen Bank FOUNDATION SCHWAB FOUNDATION FOR

ASHOKA SOCIAL ENTREPRENEURSHIP

Social business is a

subset of social o , _ , .
entrepreneurship  Initiative by economic or non-economic,for-profit or not-for-profit



Social Innovator
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Ideas worth spreading

the South

1323 o) BT 7

Taddy Blecher Stephen Ritz (I am nota farmer !)

The Community and Individual
Development Association (CIDA)



themuse

http://projects.wsj.com/
soty/startup/muse/viog-
it-was-definitely-a-
challenge

A WSJ) and Harvard Business Review contributor,
Kathryn has spoken at MIT and Harvard, and
appeared on TODAY and CNN. Kathryn has been
named to Forbes’ 30 Under 30 in Media, Inc’s 15
Women to Watch in Tech and Business Insider’s 30
Most Important Women Under 30 in Tech. A Duke
alum, Kathryn worked with the Clinton Health Access

Initiative before founding The Muse, and previously at
McKinsey & Company.

Company Profile

themuse

About A career platform that helps people
figure out what they want to do with their
lives — and then how to get there - by
surfacing job listings, career content and rich
media profiles from a spectrum of retail, tech
and media companies.

Industry Community & Education

Location New York, NY

Goals To help people answer the question,
"What do | want to do with my life?"

Company URL http://www.themuse.com
Twitter @dailymuse
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New. solutions to ancient problems

Proximity Designs is an award-winning, social enterprise based in Yangon, Myanmar.
We design and deliver affordable, income-boosting products and services that

complement the entrepreneurial spirit of rural families

INSIDE PROXIMITY

Who We Are > Products » History >» Impact Our Culture > Contribute >»
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NUMBERS
Our work in numbers

Hover over the images to find out more about each number
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Mohammad Yunus

Profit Maximizing Businesses (PMBs) # Social Business (SB)
Non-loss, non — dividend business

Grameen Bank

Community
business

Microfinance

* Type 1 : ApfszEiiaanng
Toywadean AuRuduiugamu
(Wi3ati ldandiun1saanafiananidie

Social
< whtToywdsmusialil)

Business
, * Type 2 : AlTuANLLLIMHELIEY
Not only to bring money to social PMBs uwsiiflufifadiulnaauau /
business but to leverage their own Tunaf UTUAUAL

business skills and creativity to solve
social problems.
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. Elizabeth River Project

Thank you Ed Ketz for the fantastic photo of The Learning Barge
safely docked and snow covered at BAE!
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Collective Impact Theory
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Roberto Mangabeira Unger’s Perspective

D" Minimalist Maximalist

'+ | Social Innovation aziiquinis Social Innovation az LﬂﬂfJﬂJ’ﬂ\‘l
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3
Social Innovation Delineate
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Jim Taylor

e aRia Bl 114550 PLATTNER
. i SRy Institute of Design at Stanford

Faasarinanluesdns International Development

Enterprise : IDE l#fuyuann Rainer Arnold . .y

Fellows @i Harvard’s Kennedy School of gl % 1 ST
Government [\ Rl o

Skoll Award for Social Entrepreneurship
2012
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skoll

FOUNDATION

The Skoll Foundation

drives large-scale change by
investing in, connecting, and
celebrating social entrepreneurs and

the innovators who help them solve
the world’s most pressing problems.

WE THE FUTURE

ACCELERATING SUSTAINABLE

DEVELOPMENT SOLUTIONS
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RYGL d KOREA STARTUP INVESTOR ~ PARTNER  PROGRAM  SHOWCASE ABOUT  NEWSABLOG

Creative
Economy

Inspiring the World through Sparkling Innovation

Witness the Potential of Korean Entrepreneurs
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SE Center — Open Innovation Center
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OPEN

8

Seoul City’s Social Innovation
Strategy: New Models of
Communication to Strengthen
Citizen Engagement

¥ > .
198841399881 lail /

Jungwon Kim, Sojung Rim, Sunkyung Han and Ahyoung Park

aa laid, 198519103

‘Vﬂ\‘iﬂ’iﬁ‘%@ﬂ’]ﬂmu
Introduction _ -0 .

/./‘/';‘ Oi\/\r\k@ \_\ ‘Vi@qﬁlsﬁﬂ\ﬁwq\?
Social innovation is attracting considerable interest from publlc pohc;r /_/.//;;mqf\%@ 2R \
makers all around the world and South Korea is no (./-/'/é% LW \ o;,‘(\'\cs\’ Y
October 2011, when a well-known civil society leader, Wonsoon Park, ~/ \ a1t OJ\\@\,%@:‘: ﬁ‘\@(g’af\ \
became mayor, Seoul City has been going through rapi . \'\_ {-’mf\'\@\ o\pw\ Qb '
by the mayor on a mission to bring about change from the ground up, Vg aawh “\o%lﬂr\% =7
v aawh AW -
Seoul Metropolitan Government (SMG) has embraced citizen engage- \ A
g -

ment and open dialogue in its policy-making processes.
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Big Ear Policy

Sharing SMG’s

Two-way Policy — making
communication

dialogue process
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DEMOSLENE

S

Sharing Good Practices for Social Innovation is a new
Erasmus Plus Youth KA2 Strategic Partnership project
coordinated by the Italian organisation. The project will
run from July 2017 to December 2018 and will see the
participation of partners from different EU countries,
namely: Italy, United Kingdom, Spain, Greece, Spain,

France and Poland.

KAIROS
e

europ

& INTER ALIA

~

statistical Analysis for
research & Applications

Up2Europe

QG
*e Lo
900
ceece

autokreacja
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ABOUT US OUR WORK INSIGHTS Search SIX Q ] Subscribe

We are the worldwide
Social Innovation Exchange nsa%LATatne —

A cross-sector network helping organisations build Social | N novation
their capacity, the necessary relationships and

knowledge to deliver more social impact.

WORK WITH US GET INSPIRED

000

Scroll for more




Definition of Social Innovation
delineate a field of study

Ends
@

Social
Innovation and/or

Hans-Werner Franze,

Josef Hochgerner,
and Jurgen Howaldt

Geoff Mulgan Means

Social change — social good or social value

fimaanldainganasnisfiaaiy aefuREE SN Asuuasredann — maviuse
memn@q@umqum%ﬂumumﬂmmmqmu (commitment and solidarity)
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Dimensions of Social Innovation

Individual

Organization
Network
System

Stephen Ritz
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Khosla
Schwab Foundation
Grameen Bank

Taddy Blecher
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Driptech
Skoll Foundation

Proximity Design
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Dimensions of Social Innovation
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A

Practices and Case Study in Thailand



THAILAND

SOCIAL
INNOVATION
PLATFORM

Thailand Social
Innovation

Platform

@Thailand Sociallnnov
ationPlatform
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' Thailand Social Innovation Platform laiiusiainlnai
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Social Innovation @ NIA
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(3) Awards and Extensions

1
=]

QJ

oo
(QJ
=
(J
TN
4
-
(_O
(Cn
o
m
=
=S
=
-
oo

ldea & Solution

Social Innovator

Organization

% o
AR LT N
1 [ %4 e [-%4 a dld [-%4 [- %2 %4 = Ddld
PINALBIANIHUENAINHNF9AT19TA ARLABNENN
ANNAAZTINATIA A5 19ANN NN LAZaIu1708779
1 al’ o o = o dl
LAABANITI AL AYAIAN TUANHEUZIALAAUN
Proximity Design nlasunisdesiaiiiunanc

autin llgnisasenisaaundasluilaunng

55



(4) Social Innovation Hub & Exchange

ABOUT US OUR WORK INSIGHTS Search SIX Q 7] Subscribe

We are the worldwide
Social Innovation Exchange
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(6) S-Curve & New S-Curve
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Social Innovation !l

e Definition 2as Young Social innovation as a new
Foundation + Seoul Metropolitan way of solving social
Government (SMG) problems that either have

been previously unsolved
or have newly emerged.
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