Corporate Social Responsibility : CSR
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CSR History
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1990 s : What's happen ?
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1990 s : What's happen ?

o,

5: %" United Nations Clobal Compact ~ The United Nations Global Compact, also known
as Compact or UNGC, is a United Nations initiative
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to encourage businesses worldwide to adopt
sustainable and socially responsible policies, and
to report on their implementation
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http://en.wikipedia.org/wiki/United_Nations
http://en.wikipedia.org/wiki/Corporate_social_responsibility
http://www.unglobalcompact.org/

UN Global Compact

The United Nations Global Compact,
also known as Compact or UNGC,

is a United Nations initiative to
encourage businesses worldwide

to adopt sustainable and

socially responsible policies,

and to report on their
implementation. The Global Compact Ten

is a principle based framework for Principles
businesses, stating ten principles in
the areas of human rights, l[abour, the
environment and anti-corruption.
Under the Global Compact,
companies are brought together Anti-corruption Environment
with UN agencies, labor groups and
civil society.

Human Rights Labor Standards

csr - silapakorn 7


http://en.wikipedia.org/wiki/United_Nations
http://en.wikipedia.org/wiki/Corporate_social_responsibility
http://en.wikipedia.org/wiki/Human_rights
http://en.wikipedia.org/wiki/Labor_relations
http://en.wikipedia.org/wiki/Environment_(biophysical)
http://en.wikipedia.org/wiki/Anti-corruption
http://en.wikipedia.org/wiki/Anti-corruption
http://en.wikipedia.org/wiki/Anti-corruption

Global Reporting Initiative : GRI

. Global
Reporting
Initiative™

The Global Reporting Initiative (GRI) produces one of

the world's most prevalent standards for
sustainability reporting - also known as ecological
footprint - guidelines. Sustainability reporting is a
form of value reporting where an organization
publicly communicates their economic,
environmental, and social performance. GRI seeks
to make sustainability reporting by all organizations
as routine as and comparable to financial reporting.

GRI Guidelines are regarded to be widely used. As of

January 2009, more than 1,500 organizations !
from 60 countries use the Guidelines to produce
their sustainability reports. (View the world’s
reporters at the GRI Reports database). GRI
Guidelines apply to corporate businesses, public
agencies, smaller enterprises, NGOs, industry
groups and others. For municipal governments, they
have generally been subsumed by similar guidelines
from the UN ICLEI.


http://en.wikipedia.org/wiki/Ecological_footprint
http://en.wikipedia.org/wiki/Ecological_footprint
http://en.wikipedia.org/w/index.php?title=Value_reporting&action=edit&redlink=1
http://en.wikipedia.org/wiki/Triple_bottom_line
http://en.wikipedia.org/wiki/Triple_bottom_line
http://en.wikipedia.org/wiki/NGO
http://en.wikipedia.org/wiki/ICLEI
http://en.wikipedia.org/wiki/File:GRI_logo_1color.png

OECD Guidelines for Multinational Enterprises

The Guidelines cover business ethics on:
employment

human rights

environment

information disclosure

combating bribery

consumer interests

science and technology

competition

taxation

corporate responsibility — including the
development of codes of conduct,
management systems for improving
compliance with these codes and non-
financial reporting standards -- has been an
important trend in international business
over the last 25 years. The Investment
Committee’s work in this area
(www.oecd.org/daf/investment/cr) is part
of its broader efforts to support
implementation of the OECD Guidelines for
Multinational Enterprises and to enhance
the contribution of international
investments to sustainable development

_ . The emergence of private initiatives for
AATION
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http://www.oecd.org/daf/investment/cr
http://www.oecd.org/home/0,3305,en_2649_201185_1_1_1_1_1,00.html
http://en.wikipedia.org/wiki/Business_ethics
http://en.wikipedia.org/wiki/Employment
http://en.wikipedia.org/wiki/Human_rights
http://en.wikipedia.org/wiki/Natural_environment
http://en.wikipedia.org/wiki/Disclosure
http://en.wikipedia.org/wiki/Bribery
http://en.wikipedia.org/wiki/Consumer
http://en.wikipedia.org/wiki/Science_and_technology
http://en.wikipedia.org/wiki/Competition
http://en.wikipedia.org/wiki/Taxation

CSR initiative : ISO 26000

* siaanantnigsuses 1 1ISO 26000

(1) Organizational Governance

(2) Human Rights

(3) Labor Practices

(4) The Environment

(5) Fair Operating Practices

(6) Consumer Issues

(7) Community Involvement and Development



Voluntary Initiatives & Tools for CSR

UfutlpanniananstsenaunisFauans as.gnadnn Insasganan

L s e |
Intergovernmental Initiatives

- UN Global Compact X X X X

- OECD X X X X X X X

Multi-stakeholder Initiatives

-Accountability X X X X X X X
- EFQM X X X X X X X
- Global Reporting Initiative (GRI) X X X X X X X
- Social Accountability Internationality X X X X
- Transparency international X X

Single Stakeholder Initiatives

- Caux Round Table X X X X X X

csr - silapakorn 11



Voluntary Initiatives & Tools for CSR
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- Consumers international

- ICC X X X X X X X
- WBCSD X X X X X X X
SR indexes

- DJSI X X X

- KLD X X X X X X X

Finance / Investment

- Guideline for ESG Reporting & integration into financial X X X X X X X
analysis

- Principles for Responsible Investment (UNPRI) X X X X X X X
SR Screen

- Geczy et al (2005) X X X X X

csr - silapakorn 12



Behind the CSR Campaign
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For What : CSR



For What CSR ?
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For What CSR ?
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CSR definition



What’s CSR
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What’s CSR

AUN ANBEUNE

United Nations
Global Compact

The Global Compact is a principle based framework for
businesses, stating ten principles in the areas of human rights,
labour, the environment and anti-corruption. Under the Global

Compact, companies are brought together with UN agencies,
labour groups and civil society.

The Global Compact is the world's largest corporate citizenship

initiative and as voluntary initiative has two objectives:
"Mainstream the ten principles in business activities around
the world" and "Catalyse actions in support of broader UN
goals, such as the Millennium Development Goals (MDGs)."l

csr - silapakorn
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http://en.wikipedia.org/wiki/Human_rights
http://en.wikipedia.org/wiki/Labor_relations
http://en.wikipedia.org/wiki/Environment_(biophysical)
http://en.wikipedia.org/wiki/Anti-corruption
http://en.wikipedia.org/wiki/Anti-corruption
http://en.wikipedia.org/wiki/Anti-corruption
http://en.wikipedia.org/wiki/Corporate_social_responsibility
http://en.wikipedia.org/wiki/Millennium_Development_Goals

What ‘s CSR
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CSR Definition

By Matten and Moon, 2004 a

nship
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4
A‘ Corporate philanthropy
N

Sustainability and
Environment Resp
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y

CSR is a cluster concept which overlaps with such concepts as business ethics , corporate
philanthropy, corporate citizenship , sustainz;\lbilitynand environmental responsibility
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What’s CSR
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What’s CSR
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What’s CSR
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Corporate Social Initiatives : CSI / Cotler & Lee

Corporate Social Cause Related

g Cause Promotion (e

Marketing Marketing

Social

Corporate Community

Philanthropy Volunteering HESPEEl ol

Business Practices
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CSR model in business
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http://www.volunteerspirit.org/node/?q=node/203
http://www.konjaidee.com/
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Starbucks Shared Planet
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http://en.wikipedia.org/wiki/File:Starbucks_Coffee_Logo.svg
http://en.wikipedia.org/wiki/File:Starbucks_Coffee_Logo.svg

CSR DAY
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http://www.csri.or.th/

Social Enterprise
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http://www.bangkokbiznews.com/home/search/?cx=009233870810540600983:hkyg0dlysoo&cof=FORID:9&ie=windows-874&q= CSR
http://www.bangkokbiznews.com/home/search/?cx=009233870810540600983:hkyg0dlysoo&cof=FORID:9&ie=windows-874&q= CSR
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http://www.ampolfood.com/home/kingIsland/

CSR in Steel industry of Japan
Nippon Steel Corporation on tne Leading Edse:Nippon steer

DHFHE Steacel Corporaticonm

- = =


http://www.jfe-steel.co.jp/en/index.html

NSC 2050

Realization of Environmentally — Friendly and Sustainable Society

Eco- Eco- Eco-
process products | solutions
-]

We produce at the world’s We provide ECO — We provide solutions to
highest level of efficiency = PRODUCTS contributingto  conservation and environmental
in resources and energy the conservation of energy  problems from the global

and resources in the perspective

structuring of a sustainable
society

39



NSC — CSR / Philosophy

o Fmynlunisaniinaiuaes NSC ha nasagjsaniu
guTuetiNdungy (coexistence with the
local community) uazaniFmaydnesiy
NSC finsanitufanssuiiveniasnge 1 nns
AtiUAYWNANITNNNIUAT (MUSIC support
activities) inunsguaresyatisinenisdatle
(the Nippon Steel Arts Foundation) nns
aduayunraieianeesguTu Inefidouianlu
n19iilu CO-SPONSOr FANNIATILAYWINUATY
arssntllnasne vy usniduna e
20389AN ATuLlsraIn s AUl TNTY

e piuanizasaas CSR in process lifluanizas
ks nanziluFasianfiunnulauieaes
'j*ﬁmaimﬂmmﬁ*uam@u (LLuumr]ﬂfj']mmeevTﬁ?“gm@
nuum) fiu CSR after process \fluFasasnig
AULARUNANTTUNAIAN TUTU WUNITU 18
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JFE CSR

JFE Group CSR
Council

e Compliance
e Environmental
¢ |[nternal control

CSR activities

Environment
Internal control
Personnel/labor
Safety

Disaster prevention
Social contribution

Agendas

e Group —wide
deliberations
e Monitoring

e Information sharing

& response cases
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JFE society




JFE society

Customers
and clients

Local
communities

Shareholder
and
investors

employees
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CSR Hot Issues 2010
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http://www.prachachat.net/

CSR Hot Issues 2010 ()

1. 71904 UTINLBINITNNU

fladel AauduFandnAmunauinyatesanisdunaan CSR luasdAns Aa nnsasg
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CSR Hot Issues 2010 (o)

* 2Angdiaunisuausn (low carbon society)

yin azdannlud 2552 fidunn Gu UnngiiiunnslszniAdalasesdnagsne
neluaRnnisineg "daanasuausn’ viea low carbon society el
WeusiRnfsnmuahulnadaaulunftianislaeafinaEeaunszan g4au
U99ENIA WAENHNTsaeuLFuLaanszuaunisatiugana lunauine gl unne
71 nauntinazugpeatludlindu anenssunisingsiameduandanne
(Thailand Business Council for Sustainable Development :
TBCSD) mmmmmﬂummmmﬂwum 217 uanntingiaan Taai-laan
AUIANTNIIINE 1A fiadszmalfFeaiiduiidneaesd 2553 18984AN3T tne1oA
mmmmﬂumwmum @msﬁﬂﬁlwmmwm\ﬁﬂuumﬁmmmmﬂmﬂuLﬁ?mu LA
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CSR Hot Issues 2010 (3)

3.n3unDeessasseaAfuau (carbon footprint) uazaanmanfueu (carbon label)
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CSR Hot Issues 2010 @)

*  4.MIIUNAATN "HLstna NlAnuiLRetaL (responsible consumer)

aad v a
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CSR Hot Issues 2010 (5)

* safiuAnann "AuAnaman (green product) 4 "auduiadsan (social
product)
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CSR Hot Issues 2010 (¢)

* s.n1rAnaan 1ISO 26000
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CSR Hot Issues 2010 (7)

* 7gumsgulussiudnmes

Tdldue 1ISO 26000 nazdnsnfununlunisdungau CSR Tuasdnsgsiqinaliiyunesnininganiy
VULALNANNANINTWNIININA mu’Luaﬁvﬁuﬁ@miuLﬁ@ﬁmu slul,f;mLﬁmﬁuﬁqﬁmmﬁmmnﬁﬂﬁmmiﬁ
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Wiunnaulutli uazavifluussndansuddnynazinliusazgsnasiasineu CSR agnailuszuusnnau g
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CSR Hot Issues 2010 (s)

*  gAumINNINesTeINIsasuniANiuRaTausiadian (SRI) uazinasmuniaaiu
Suiegausadenn (responsible investor)

QY d'fl,ﬂm'imwuﬁﬁmm%uamﬂwi@zﬁ’qmm (social reponsible
investment : SRI) LaztinasunianuiuiinTeusiedian (responsible
mvestor) g Fhulssdui i uwazlugngtgzinaesinluanigawiani lu
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CSR Hot Issues 2010 (9)

1
o/

* 9meUAUNNIRIRNgsEu (social report/SD report)

il Antlaqifuazigsnandsznia wlaune waranisaiiveusiu CSR
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CSR Hot Issues 2010 (10)

* 10.¢ilsznauniamsdenn (social enterprise)
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CSR Hot Issues 2010 (1)

* 11.n17aUNNEIANLAZNNIEUNIAIAN (COMmuNity
improvement)

Tngenns iNadspnuazianssniiataeimuaingAuludenn Nudaziioguin
Y o = N A 1 v =
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CSR Hot Issues 2010 (12)

* 12uunganudaniaszauaTadng (CSR networking)

1 2552 maifatuzes CSR Club daflueiednaninusaniioszming
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CSR Model in Development

Country
by

Wayne Visser
Ph.D. Fellow, The University of Nottingham, United Kingdom.
Special Advisor, Sustainability Services, KPMG South Africa



CSR pyramid for developing countries

Wayne Visser
Ph.D. Fellow, The University of Nottingham, United Kingdom.
Special Advisor, Sustainability Servicgs, KPMG South Africa

N
Ethical Responsibility
Adopt voluntary codes of y
governance and ethics N
Legal Responsibility
Ensure good relations with

government officials
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dmsudszmd lng

1 Qs

CSR 1I'52 unaznauniswmungdeeragnu

ﬁ.ﬂ.ﬂu w
1 14
2 67
3 a1
3 81
5 M
6 13
7 19
7 19
9 123
10 129

uSEn

ULA.GNUBIUUG (SCG)
UsSUn Usin.aw. nn (urmsu)
USUN Usn.naa (umsw)
us,wanlwhswuslai
sunAsnsng

uwa.Inesaea AR
suAsnansing
ui.JuBivuslne (SCC)
UR.UANLINDADE

USUN B.W.20aa INm

csr - silapakorn

(%)
20.4
47.1
42.2
42,2
33.3
32.4
30.4
30.4
29.4
28.4

SR

%)
70.2
39.5
37.9
27.4
25.0
29.0
16.1
N/A
12.9
N/A

A : CSR Asic
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