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In-Depth & Wide Relative : Social & Life

m Stage # 1 Stage # 2 Stage # 3

Jfgonlududau
auuldjuaillunie
1Reonu nAEmudu
woodoaudui
gaU5U

Absolute
Monarchy
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In-Depth & Wide Relative : Social & Move

Stage # 1 Stage # 2 Stage # 3

To inform / Above the Line Integrated & More
fﬂds Awareness & Below the Management

Line
PP To inform / To Consult / To Collaborate /
Awareness Involve Empower
CR Donation/ Focus Participation
supporting Objective

Donation/ Obligation / Corporate Visionary
supporting Law
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Short Message Service (SMS) is a
communication service

component of the GSM mobile | gl mxa o,
communication system, using W
standardized communications e
protocols that allow the exchange B [ s i messoe T
of short text messages between | (o o tary 0ose

mobile phone devices. SMS text
messaging is the most widely
used data application in the
world, with 2.4 billion active
users, or 74% of all mobile phone
subscribers. The term SMS is used
as a synonym for all types of
short text messaging, as well as
the user activity itself, in many
parts of the world.
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Twitter is a social networking and
microblogging service that enables its users
to send and read messages known as
tweets. Tweets are text-based posts of up to
140 characters displayed on the author's
profile page and delivered to the author's
subscribers who are known as followers.
Senders can restrict delivery to those in
their circle of friends or, by default, allow
open access. Since late 2009, users can
follow lists of authors instead of following
individual authors.[2lI31 All users can send
and receive tweets via the Twitter website,
external applications (notably including
those developed for smartphones), or Short
Message Service (SMS), although the
availability of SMS services varies by
country.l®l While the service itself costs
nothing to use, accessing it through SMS
may incur phone service provider fees. The
website currently has more than 100 million
users worldwide.[Z

» this search

+] Save

ETESO-FREE!. 15 ago I i :
lass than RO FOE CEED Do
NOT BLOE Coid
@ RT »mANELECTT:ngjn‘icur tweets, 3
sanevichele KT8 0o, Co
judnﬂe 4 misin o snrBB
not SP",?;_ RT please: #g 57
confus! 15 0go jiperty 2R
It shgr 107 i F-T Gﬂd u-'-fd ’nd

rants
dy 100

apts @10
qve it, an
jove it nd S
thuse::lu :hﬂ-“lﬂLL{Iﬂ ;
d-EfE"-n ! i 4 by niot bl'm?‘ :.::r'"" 1 40
P '
cerpat® -

e 91
|5 ex oy reliad &
( the U nalectic

e s
scrl he nam pem
H re'l\"'eﬂ'.t .-.ﬂlﬂ-l'r"";;v'r 5 I

Iran Protests: Twitter, the
Medium of the Movement

Read more:
http://www.time.com/time

/world/article/0,8599,1905
125,00.htmI#ixzz0pwlrYd4x
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YouTube is a video-sharing website on which
users can upload, share, and view videos. Three
former PayPal employees created YouTube in
February 2005.121 In November 2006, YouTube,
LLC was bought by Google Inc. for $1.65 billion,
and is now operated as a subsidiary of Google.
The company is based in San Bruno, California,
and uses Adobe Flash Video technology to display
a wide variety of user-generated video content,
including movie clips, TV clips, and music videos,
as well as amateur content such as video blogging
and short original videos. Most of the content on
YouTube has been uploaded by individuals,
although media corporations including CBS, the
BBC, UMG and other organizations offer some of
their material via the site, as part of the YouTube
partnership program.3
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facebook Home  Profile

Mewer miss out on great deals from
SCE Credit Card again, Become a
FaM to get updated promotions [
tips | etc.

Fans
6 of 192 fans See Al
Patby Gib Reyomatuu

Putthipol  fuyidiia

Favorite Pages
1 Page See Al

SCEEasy

Photos

1 album See Al
Wall Photos
Updated on
Thursday

Mo one has added fan photos,

SCB CREDIT CARD =

Wwall Info Discussions Events Photos Yideo

4, Fileers
| Wipaphan Rugkrate dailiTusTda, ud1lspointfasmasilnay

Sat ak 6:29am © Report

SCB CREDIT CARD TusTududomslumsu wedilusw
Uszuarusiatednad King Power Duky Free Sumsuuuidingaan &
win (S gAutssmaing Suilds 30 woo, dodidu asadsusiem
FUIRSU UaviniafuAdTERa AsaUssA

Sak ak 8:03pm

SCB CREDIT CARD suausifiumyeainting SCB v lufiu sl ey Central
Chidlarm s Lifiestyle@ Travel Fair M5 package Mvinseeiu high end uiauatusiai
FLF Wi aLEERLFEaTn SCB SULies Starbucks 400 unadlafEny 10,000 v uae
Anauit Impact HomePro E...Read More +

FERTONT
m L] eE MISS

Ockober 22 at 9:30pm

L3 wiew all 4 comments

i SCB CREDIT CARD maluth m3u sunau capture winiusan
ﬂ Wira I nR3y sunuAaA scheasynet@sch.co.th uzmiu
HuaziURs A AnUL AER BUAAUTAWAL R IRSU

5 hours aga

SCB CREDIT CARD wouamniiudiiy auisUssnn Ussawes fiiodns SCB Family
Plus M1esusaiatua Chevrolet Optra annistisotusiontg fege fuaou fuso fu
Trm w&ITawUsunEes 91n SCB Snasu

Ockober 20 at 7:368am via Facebook Mobile
5 Chananchida likes this,
SCB CREDIT CARD fuflnuannsndungu asuanfusaiadiufefiuain SCB Rewards

WG FA wewrw. schcreditcard, com sanamad wE kATl ausuds e
asu

2009

&I CATALOG

Ochober 19 at 5:23am via Facebook Mobile

SCB on Facebook
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Home

o Tr——
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Suggesk to Friends

Profile

Information

Founded:

Hong Kong @ 1865 by Thomas
Suthetland

Fans
6 of 2,570 Fans

See al

=40 ¥ i

Kalaiz 50 Craniel Jocelyn

Eala Yarcoe Wickor

| 3

sarah Wan'iey eriza Jo

Kimberly Ghazali Gonzales

Agregado

Photos

1 alburm See Al
HSBC Local
Headquarters
Created on May
28, 2008 at
Gi24am

4 of 17 fan photos See Al

flm,‘,‘D

Gase of}
ie!

Friends nbox

HSBC

wall Info

Just Fans

Beecs HSBC

Photos

Boxes

HSBC Local Headquarters
7 new photos

May 28, 2008 at 10:27pm * Share
M 20 people like this.
B view all 7 comments

Mohamed Essam Eqgypt
October § at 10:14pm + Report

Yun Ameer france is more beautiful
Cctober 14 at 6:46am * Report

ﬁ HSEBC edited their Founded, Website and Company Owerview,
[E] HIBC joined Facebook,

cebook  Home  profile

HSBC X»

View Discussion Board

Jain this Group

Information
Cateqory:
Business - Companies

Description:
The World's lacal Bank

Privacy Type:
Open: All content is public.

Members
6 of 4,094 members See All

el 83

Chandras ~ Misha Kar  Cathy
hekhar Perheira
Patwardh

an

Dhimna  JayKay  Ra'ed
Ismail Abubaker

Dfficers

Michelle: Ornimi
Deputy President

Colin ¥i Li
Chaiman

Michael Wajntal (Hong kong)
Sanitary manager

Lemon Momel (Londan)
Prasident

Eic Wang {Lincoln, HE)
CEQ

Anson Man (Berkeley)
CFO

Admins

= Michael Wajntal (Hong Kong)
m Eric Wang (Lincoln, NE)

= Lemon Nomel {London)

= Colin ¥iLi {creator)

Photos
4 of 42 photos See Al

HSBC

wall

e

Info  Photos  Discussions

Chris Hall http: JAwvww ourwishingwell.com/registr iesview,/101507001

Please find it in your hearts to help us!
& hours aga * Report

Tharindu Gonagala best place to bank D

9 hours aga * Repart

Mushegh Hakobjanyan The best place to work!! 1)
Vesterday at 9:54pm  Report

Frederik Lerche-Lerchenborg Currently recruiting graduates & 1st year
investment banking analysts for an analyst position at a top tier specialised

* investment banking boutique - small team in london looking for tap calibre people -

send me an email on fredierche@gmail.corn with your O if you are interested
Vesterday at 8:08pm * Report

Mark N Hopgood Have you seen the size of the pensions deficit at Royal Mail,

. Shell, BAE, BP, Unilever, HSBC, RBS, AstraZeneca, Lloyds Banking group, Rio Tinto

and GlaxoSmithklineScroll to the bottom of the page of this link
http: ffhews bbe.co.uk/Lhibusiness /83047 . Read More ~

Vesterday at 4:27am * Report

Colin Lynch Hi all fram HSBC Dar lington/Durham UK Commercial department ... -

Vesterday at 4:26am * Report

Slavomir Lacho if someone wants to, can you write something nice, Thank you
Vesterday at 3:30am ' Report

ANgad Chadha I just recently joined HSBC. I'm wery much happy to be 3 part of
this organisation,
Vesterday at 12:37am * Report

Abhishek Goel I just recently joined HSBC. I'm wery much happy to be a part of
this prestige organisation.

Look me up at the New Delhi Branch in CP.

Cheers,

Tue at ::57pm * Report

Iftekhar Hasan The more you look at the world, the more you recognise that
people value the same things, but in different ways.
October 18 at 1:5%am * Report

Mahbubur Rahman My yahoo id is mahbub.rahmang1@yahoo.com
October 16 ak 11:07pm  Report

Karadeniz Biligim KARADENIZ BILISIM ONLINE TEKMIK DESTEK HATTI
www karadenizhilisim.com
Octoher 14 at 9:21pm - Repart:

Master-Wong China I Love HSBC
Ortober 13 at 5:21am * Report

Fred Hwang Grestings!

I just recently joined HSBC, I'm happy to be here,

Look me up at the new Koreatown Branch in Los Angeles.
Cheers,

Fred

October 10 at 12:34pm * Report

- Don Taha Sajini HI All
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Soclal Factor Analysis : SE Model # 2

Community Relations Management / Social Activities
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facebook

Case Study: Starbucks

Home Profile Friends Inbox

= QObjective
= Raise awareness around
promotions and gain fans.
= Solution
= 3 Reach Blocks in 5 weeks, targeted at
US users 18-49.
= Fan and Event Engagement Ads
= Results
= Acquired 1 million new fans
= QOver 4.5 mfans to date — largest
brand on Facebook!
KB aplcators [ (@ 48 [ [

Facebook Case Study

ihub Media Settings Logout Search

Thene  Pralile Wy

Starbucks Coffee Company

wall  Info PMwotos  Discossiors Beviews  Boses

wr fird Te ine

Karen Carter | ran o orger fire
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Free Pastry o Julv 21st

2 Yrui'ra invited to relehrate
our simpler, more delicious
recipes. Enjoy a free
pastry with your drink,
purchase, RSYP for our
avant now,

%’_?:_ ‘fou are a fan of Starbucks Coffes Company,

?Eﬂﬁ’
| #hnl.

Free Pastry on Ju!y 21st

5 - ‘You're invited to celebrate
our simpler, more delicious
rerines. Frijmy & Fres
naskry with wone drink
rurrhase nn Tuly # 1<,
Learn more.

Date: This event has already ended.
Location: Ab participating US Starbucks stores
Attendecs: 589,500 people

- less

Inwite morc Fricnds ko this cvent

Amy O'Donovan, Christopher Smith, and 5 other
friznds ara attending.

SFT




Facebook Case Study

facebook Home Profile Friends Inbox ihub Media Settings Logout |ESEs “

Case Study: Levi’s

N Watch and join us to

strike up for a newer,

mightier world. Grasp

with us America's

* (Create engagement with Levi’'s content eternal promise, the
promise of progress. Go

and drive fan growth. forth!

= QObjective

& Scott Dube Fortin o
[ ]
Solution Great video. | will never pretend to
be Canadian again.

= 1day Reach Block targeted at US male users,
Nathan Prince
18-34. h’L Great video

* Fan and Videc Comment Engagement Ads. Comim it on S vidin

= Results

= Reach Block caused 124% increase in fan
base and continues to grow at a more New American Pioneer

. . Join us to forge a
accelerated rate than without media. iriakiticF rorld. Fov this

country was not built by
men in suits, but by the
60 FORTH doers who dared. Will
you go forth?

1 You are a fan of Levis.
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Thank you for your attention

soontorn@imageplus.co.th
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