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How to create
activities of CSR ?

In case ...Corporation



Stakeholder sumssassna CSR

Stakeholder Analysis
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Stakeholder sumssassna CSR
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Issue / Brand Contact sumssaiseaai CSR

Good corporate

citizen

e Supply chain N
e Community

e End user

e Social distribution

e Philanthropy .
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Marketing fufenssusasen CSR
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How to create
activities of CSR ?

In case ...Government
& Association and...



nanssusmsen CSR - CHINA

e ChinaCSR.com provides news and information

devoted to helping corporate social responsibility
‘ : R professionals act on new trends and forge new paths
of their own. We troll press releases, commentaries,

L\ DERUNESEE and indices to bring you the sort of information you
need to conduct business in Beijing, Shanghai, or out
in China's hinterlands. ChinaCSR.com gets its news
from research, tips, compilations of Chinese media
translations, interviews, and press releases.
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http://www.chinacsr.com/en/

nanssusnsen CSR - ASIA

Corporate Social Responsibility in Asia
Business Solutions for Global Challenges

CSR Asia is the leading provider of information, training,

research and consultancy services on sustainable business

practices in Asia. Operating as a dynamic social enterprise,

CSR Asia occupies the unigue middle ground between civil
society organisations and fully commercial consultancies.
This enables us to provide independent and cutting edge
services and expert insight into the Corporate Social
Responsibility (CSR) issues facing companies in Asia.
Through our offices in Beijing, Hong Kong, Kuala Lumpur,
Shenzhen and Singapore and our partnerships in Vietnam,
Thailand and Bangladesh CSR Asia builds capacity and
promotes awareness of CSR in order to advance
sustainable development across the region



nanssusmsen CSR - AUSTRALIA

2

ACCST

ACCSR is a partner with La Trobe

University Graduate School of

Management to support delivery of the

Graduate Certificate in Corporate
Responsibility.

ACCSR is an Organisational Stakeholder
of the Global Reporting Initiative and a
signatory to the United Nations Global
Compact.

ACCSR is certified by the Global
Reporting Initiative to provide training
in sustainability reporting in Australia
and New Zealand.


http://www.accsr.com.au/

CORPCRATE SOCIAL
RESPONSIEILTY
PRACTICES IN INDLA

v
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“ Corporate Social
Responsibility Practices in
India sets a realistic agenda
of grassroots development
through alliances and
partnerships with sustainable
development approaches.

At the heart of solution

lies intrinsic coming together
of all stakeholders in shaping
up a distinct route for an equitable
and just social order....”

Indu Jain
Chairperson, The Times of India Group
New Delhi

nanssusussn CSR- INDIA

purpsanes

CSR is not new to India, companies like TATA
and BIRLA have been imbibing the case for
social good in their operations for decades long
before CSR become a popular cause. Inspite of
having such life size successful examples, CSR
in India is in a very nascent stage. It is still one
of the least understood initiatives in the Indian
development sector. It is followed by a handful
of public companies as dictated by the very
basis of their existence, and by a few private
companies, with international shareholding as
this is the practice followed by them in their
respective foreign country. Thus the situation is
far from perfect as the emphasis is not on

social good but rather on a policy that needs to

be implemented.




Nottingham University Business School

International Centre for Corporate Social Responsibility
Gorporate innovation
and sustainahle

7th Annual Symposium

CORPORATE SOCIAL RESPONSIBILITY community deyempme"t Tuesday 27th April 2010
%SR}AfriS Dallly &( Tiazin/;: % Leadership % Market place % Environment % Work place % Society

e What is the business of business to its stakeholders?

We sought to move the CSR concept from its traditional
boundaries of charity to one that seeks to integrate a
business with its society for mutual gain. Dave Packard,
the revered co-founder of HP stated in 1960 that “..many
people assume wrongly, that a company exists simply to
John Muthee make money. Whilst this is an important result of a
company's existence, we have to go deeper and find the
real reason for our being. People get together and exist
as a company so that they are able to accomplish
something collectively that they could not achieve
separately...they make a contribution to the society.”

johnmuthee@csrafrica.net
Managing director

and publisher of

CSR Africa LTD
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CSR In ISLAM Country

. Islam and CSR: A Study of the Compatibility between the Tenets of

Islam and the UN Global Compact
John Zinkin
Nottingham University Business School (NUBS)

Geoffrey Williams
University of Bath - Centre for Business, Organisation and Society

February 2006

Abstract:
This paper looks at whether the tenets of Islam are

consistent with the "Ten Principles" of responsible business
outlined in the UN Global Compact. The paper concludes
that with the possible exception of Islam's focus on
personal responsibility and the non-recognition of the
corporation as a legal person, which could undermine the
concept of corporate responsibility, there is no divergence
between the tenets of the religion and the principles of the
UN Global Compact. Indeed Islam often goes further and
has the advantage of clearer codification of ethical
standards as well as a set of explicit enforcement
mechanisms. Focusing on this convergence of values could
be useful in the development of a new understanding of
CSR in a global context and help avert the threatened
"clash of civilizations".
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http://papers.ssrn.com/sol3/cf_dev/AbsByAuth.cfm?per_id=634281
http://papers.ssrn.com/sol3/cf_dev/AbsByAuth.cfm?per_id=634281
http://papers.ssrn.com/sol3/cf_dev/AbsByAuth.cfm?per_id=634281
http://papers.ssrn.com/sol3/cf_dev/AbsByAuth.cfm?per_id=634270

Nottingham University

!‘t Business School
The ICCSR is
one of the
world’s
leading
centres for
the study and
research of
Corporate
Social

Responsibility

The mission of Nottingham University Business School is

to enhance business and management knowledge and
practice in a responsible and sustainable way using our
global presence through: Influential research of the highest
international standard. Outstanding teaching and
programmes that enable our graduates and clients to excel
in a global environment.

Partnerships with external organisations that lead to
significant beneficial impacts on public policy, business
practice and economic and social well being. A commitment
to the overall development and welfare of students and staff
within an international community.



CSR in EUROPE

*
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CSR Europe is the leading European business network for
corporate social responsibility with around 75 multinational

corporations and 27 national partner organisations as members.

Its mission is to support member companies in integrating CSR
into the way they do business, every day.

CSR Europe is a platform for:
- Connecting companies to share best practice on CSR
- Innovating new projects between business and stakeholders

- Shaping the modern day business and political agenda on
sustainability and competitiveness

The organisation was founded in 1995 by senior European
business leaders in response to an appeal by the European
Commission President Jacques Delors. It has since grown to
become an inspiring network of business people working at the
very forefront of CSR across Europe and globally.
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http://www.csreurope.org/members.php
http://www.csreurope.org/members.php
http://www.csreurope.org/members.php
http://www.csreurope.org/pages/en/nationalpartners.html
http://www.csreurope.org/pages/en/nationalpartners.html
http://www.csreurope.org/pages/en/nationalpartners.html
http://www.csreurope.org/

CSR in AMERICA

Is CSR to blame for America's financial collapse?
26 Sep 2008 | Filed under: CSR & Governance. Management Thinking.
* You may have thought the collapse of

Lehman Brothers and the need to bail out
Fannie Mae and Freddie Mac was down of
financial arrogance, toxic loans and
managerial incompetence within the
banking community. But perhaps it is more
because they failed to practice corporate

social responsibility properly.




CSR In Japan

Reference : Masahiko Kawamura
Social Development Research Department
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CSR in Steel industry of Japan
Nippon Steel Corporation on the Leading Edge:Nippon steer
@ JFE Steel Corporation

A==

NSC ; duiddignanmandusiu 2 aaslan
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http://www.jfe-steel.co.jp/en/index.html

NSC 2050

Realization of Environmentally — Friendly and Sustainable Society

Eco- Eco- Eco-
process products solutions

We produce at the world’s We provide ECO — We provide solutions to
highest level of efficiency = PRODUCTS contributingto  conservation and environmental
in resources and energy the conservation of energy  problems from the global

and resources in the perspective

structuring of a sustainable

society
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NSC — CSR / Philosophy
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Sustainability Report

Sustainability Third party

Report

opinion
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JFE CSR

JFE Group CSR
Council

e Compliance
e Environmental
¢ |nternal control

CSR activities

Environment
Internal control
Personnel/labor
Safety

Disaster prevention
Social contribution

Agendas

e Group —wide
deliberations
e Monitoring

e |Information sharing

& response cases
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JFE society

Customers
and clients

Local
communities

Shareholder
and
investors

employees
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JFE society
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http://www.csri.or.th/

CSR = DIW : ISO 26000 wainsuTssnugaavingsa
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uanazsguuas Eco — Industry / Eco - Town
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