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CSR as Public Policy
-

This framework makes it possible to observe the
three social agents of governments, businesses, and
civil society stakeholders not as poles or opposites
which repel each other, but as agents collaborating
in an interrelated area. Different areas of bilateral
collaboration were observed: the first between
governments and companies; the second between
governments and civil society and the third a
framework of multilateral collaboration: govern-
ments; businesses; and civil society stakeholders

Governments

Laura Albareda, Josep M. Lozano

and Tamyko Ysa

Journal of Business Ethics

Annual Conference in Vienna (sep.,2007)

CSR in governments

CSR in government-business relationships

CSR in government-society relationships

CSR in government-business and society relationships



Model CSR as Public Policy

France
Italy , Spain,

Greece, Agora
Portugal
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Germany,

Austria Sustainability
,Belgium , and
Luxembourg citizenship
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Denmark, Finland,

the Netherlands,
Sweden

Partnership
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: _ Ireland , UK
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the voluntary service)
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Social Enterprise UK's presentation inspired a:

of people to explore how they develop their ide: Soc IAL E NT E R PRIS E

consider social value.
Ken Brown, Winchester City Council Read more... A" MISSION & IMPACT  FACULTY & RESEARCH  MBAEXPERIENCE  YOUR CAREER FOR:  ALUMNI  ORGANIZATIONS

ElLke (318 W Tweet || 628 [ f

To create reai networks...you need to
trust the people, trust the process:

THIS IS

social
enterprise..

Events  Policy & campaigns = Membersh

New SEUK member badges available
Find out more and login to download your social
enterprise or social enterprise supporter badge.

Latest Sign up for our newsletter submit

Roundtable on new Social Value Act

scial-enterprise

BUSINESS WHERE

Certified Member of Social Ent,

with support and leadership of HBS students and alumni,
Nancy Barry built Women's World Banking and now
Enterprise Solutions to Poverty into networks of banks
and companies that engage millions of poor peopl_e;
suppliers, distributors, and customers.

SEUK
wCampaig

Social

Enterpri: See SE Alumni Resources +

SOCIETY PROFiITS
efprise Lk J

Guides featured publications @hbssei on twitter

-~ &
HBSSEI 2/12 Webinar -

E E B E E ublicatic One Report: Integrated Reporting for a February Virtual HC
Sustainable Strategy Roundtable: Kathy Giusti,
Robert G. Eccles & Michael Krzus HBS facu“y Founder & CEO of Multiple
This book focuses on combining financial, engage in sodial enterprise research & teaching glgjﬁn;;;esearch
environmental, social, and governance hbshealthalumni.org/article.t
information into one report. Choose 3 research area... ﬂ a‘
from as little _'.a1;i;; ago - reply * retwest
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CSR as Marketing CSR as Management CSR as Industrial Sector

RIMAS Working Papers, No. 5/2011

JANUARY-FEBRLMARY 2070

CORPORATE | Harvard * ctivities an
SOCIAI, | Business Impacts of the

RESPONSIBILITY | Review ICT Sector

André Martinuzzi, Robert Kudlak, Claus Faber, Adele Wiman

eview

Sector profile based on a literature re
developed in the course of the FP7 Project
IMPACT - Impact Measurement and Performance Analysis of CSR

Doing the Most Good for Your
Company and Your Cause

Best practices : Creatl ng
from Hewlett-Packard, Ben & Jerry’s,
and other leading companies S h a re d Valu e

How to reinvent capitalism—and unleash a wave of
innovation and growth by Michael E. Porter and
Mark R. Kramer

OO .. ..o i R

---------------------------------------

e P
NANCY LEE

Philip Cotler & Nancy Lee  Michael E. Porter
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CSV : anuisAnuav Porter (2)
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Plantstock

Greenhouse;
Shading Structures

Irrigation
Technology

Pre-Cooling
Technology

State of Cluster Development

Kenya’'s Cut Flower Cluster

Horticultural Agencies, NGOs & Industry Associations

Horticultural Crops Development Authority (HCDA)
Gowvernment Export Policies Targeting Horticuklture

Non-Government Organizations
{e.g., The Rural Enferprise Agri-Business Promofion Project)

Trade & Industry Associations
(e.g., Kenya Flower Couwncil]

. v

Post-Harvest

Agricultural Cluster

-y,

Horticultural
Cluster

Flower Farming Handling;

Transport to Market

Education, Research & Quality Standards Organizations

Research Institutions
fe.g., Kenya Agriceltural Research inslitule)

Public Universities with Post Graduate Degrees in Horticulure
(e.g., University of Nairobhi)

Quality & Standards
(e.q., EUREGAFP Standard, Kenya Pland Health Inspeciorafe Services)

=

Refrigerated Trucks

Freight Forwarders

Clearing and
Forwarding Agents

Air Carriers
(Commercial /
Charters)

p————

Sourges: MOC student team research by Kusi Hornberger, Nick Mdiritu, Lalo F"DI'ID-E—Eri{:E. Melesse Tashu, Tijan Wait, Harvard Business School, 2007

20111113 — Babson 55Y Freseniation — FINAL — Prepaned by RA Jem Hudsan

Copyright & 2011 Profeszor Michasl E. Forisr
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Creating Shared Value: Deciding Where to Concentrate
Nestle

Creating
Shared Value

Nufrition, water,
rural development

Nutrition

Sustainability
Protect the future

Rural
Development

Compliance
Laws, business principles, codes of conduct

* Opportunities to create shared value are inevitably
tied closely to a company’s particular businesses

"



The future for Nestle’ and water

Our W.A.T.E.R. commitments

@ orle to achieve water efficiency

across our operations

o dvocate for effective water
policies and stewardship

o reat effectively the water we
discharge

e ngage with suppliers, especially
those in agriculture

e aise awareness of water access
and conservation

Dialogue and engagement: Leaders from

the private sector, academia, government
and non-governmental organisations meet at
MNestlé's third annual Creating Shared Value
Forum in Washington DC, in May 2011.

12



In the last few years, total volumes of coffee sourced
in Colombia by Nespresso have tripled. The company is
now engaged in four regions sourcing from more than
37,000 farmers. It has increased its involvement

in the country since its entry in 2004
and currently sources AAA coffee

from five clusters highlighted in

this map below.

>

Figure 3:

Nespresso coffee supplying ragions
in Calombia

ANTIOQUIA

CALDAS

NARINO s

CAUCA

HUILA

Shared Value
Farmers Community Nespresso

+ Better yields
* Bedter prices

+ Better processing

+ Economic development

* Environmental sustainability

+ Stable supply
+ Better quality

 Reinforces strategic
positioning

\ 4

+ The three levels of shared value are often mutually reinforcing

&
CRGUET,

13
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CSR Asia Summit 201 3

Centara Grand at Central Plaza Ladprao | Bangke

17-18 September 2

CSR Asia Summit 2013 - Bangkok, Thailand
Sponsorship Package

Venue Sponsor:

CENTARA

GRAND

Scholarship Sponsor: Silver Sponsor:

a5 UBS CLP@+E

Featured Events () rore |

> e-Waste Woarld 2013
20-21 March 2013 - SHANGHAI

> 2013MIECF — Macao International
Environmental Co-operation Forum &
Exhibition
21-23 March 2013 - MACAU

> ECO-B 2013
26-28 March 2013 - KUALA LUMPUR

> 2nd China International Mew Energy Vehicles
Forum 2013
27-29 March 2013 - SHANGHAI

> Small & Medium Wind Asia
01-02 April 2013 - TOKYO

» Eco Design Fair
13-14 April 2013 - SHANGHA

» B4E Global Summit 2013
15-16 April 2013 - DELHI

> Residues to Revenues Conference
15-16 April 2013 - MELBOURME

> HydroVision India 2013
06-08 May 2013 - MUMBAI

> Ozwater13 — Australia's leading international
water conference & trade exhibition
07-09 May 2013 - PERTH

16



* Home | FAQ | Media | Contact | Search :|Er|ter keyword |u
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*
*

CSR

EUROPE

The European business network for CSR

LOGIN LI
X33\ Enterprise 2020 Summit @O O
L L @

IJLJ Text only *

- \'
CSR custal

C5F Europe to co-
European CSE Award BO ven
Scheme for HITACHI ocior swez
el e T nspire the et — Hostedby ZAR  Breorsioma
& o000 S General Assembly
‘ ' avent
Enterprise 2020 Summit - Strengthening Europe through collaboration on Business and Human

Rights Workshop —
Putting the Ruaagie-
conference calls Framework and the

Members-only reports Srualgilzrijcz Principles into
m——mmmm======a Latest News Latest Solutions Morning Debate on
EU launches new “Allunln_q Business
strategy on CSR and Policy Action for
Health Literacy”

sustainability >

Documents from

\

o

(2011-2013)

In October 2011 the
European
Commission
published a new
policy on corporate
social responsibility.

N o -

Latest publications

[ ——

Partnership Sets Cut Path to
Certified Sustainable Coconut
Qil in the Philippines

Global Mining Survey 2013-
2014 published

Fund-raising activities to
support the World Vision
project in Armenia

Office Depot- Advance,
evaluate and deepen CSR in
line with core business
strategy by integrating key
performance indicators

AZA - APP "PULiamo”

CAMST -Together for women's
rights

EU update call for
CSR Europe members

More events...

CSR Jobs

Internship Curnurate7
Affairs (w/m) — Intel

kU CalAdlrirelhan




Resource Library E-shop Contact Siternap MyGRI Login
. Global
REletiI'lg Keyword(s) L] I® ENGLISH
Initiative~

INFORMATION REPORTING NETWORK

Our world is developing.
Help make it sustainable.

HOME » REPORTING » LATEST GUIDELINES » G2.1 GUIDELINES

o i

\ #=)  Print this page

G3.1 GUIDELINES |
1

Take Action
G3.1i1s afinalized update of GRI's mhst recent generation of
inability i ideli i iiv Download the G3.1
o2 Cuidelines SLIStEIIInab.IIlIt:.' Repnrtmg G_Lndellnes. ndis thPT most comprehensive NP »
sustainability reporting guidance curgently available.
_ i Explore G3.1
G3.1 Guidelines : online W
7 Learn more about W
o e e e o Y sector guidance

|

Local : Register your »
community report
impacts es are an update and completion of the third generation of GRI's Sustainability Metwork Hub W

nes, G3. The Guidelines are the cornerstone of GRI's Reporting Framewaork.
Learn mare about

anded guidance for reporting on human rights, local community impacts, gﬁl;ﬂgmmk »

was launched in March 2011 and is the most comprehensive sustainability
e available today.

jes are made up of two parts. Part 1 features guidance on how to report. Part 2
von what should be reported, in the form of Disclosures on Management
formance Indicators.



Education and Training

Community Health and Diseases
Infrastructure for Local Community
Helping Local Business/Producers
Fartnership with Local Organizations
Community Services and Employee

Volunteering

Community Engagement and Dialogue

Direct Economic Impact

Re-settlement

Poverty Alleviation

Philanthropy and Charitable Giving

Cause Related Marketing

Community Environmental Impact due to
Operation
Community Environmental Campaign/

Problem Solving
Culture and Lelsure
Total Community Expenditure

Social Inclusion and Ald to Disadvantaged or
Minority Group

Others

Initiatives aiming at providing support (in kind, cash, human resources) to
education system and/or transferring knowledge to the community

Initiatives aiming at improving hygiene of the community and/or dealing with a
certain disease that has impacts on the community

The construction or provision of infrastructure for the benefits of the community,
such as housing, roads, recreational facilities, etc.

Initiatives to enhance the competitiveness and/or give preferences to local
business/producers

Reporting that focuses on the partnership with and/or participation in certain
organizations in the community

Reporting that focuses on the involvement of both the company and employees
In community actions

Processes of communicating with stakeholders in the community

Reporting on the direct economic benefits brought to the community due to the
company's operation, such as number of Jobs created, payroll to employee, taxes
to government, etc.

Reporting on the process of re-settlement of the community due to the
company's operation, such as. mining

Initiatives aiming at improving the living conditions and well-being of under-
developed community

Reporting focusing on In-kind and cash donation to charitable organizations

In-kind or cash sponsorship on community initiatives resulting In the display of
company name and logo in the initlatives

Environmental impacts arising from the company’s operations on a specific
community

Voluntary environmenital initiatives by the company for the benefit of the
community and these initiatives are not related to the company's operation

Initiatives alming at promoting culture (such as music, opera), sports and other
lelsure activities in the community

Reporting that focuses on the overall expenditure of company’s spending on
various community initiatives

Initiatives aiming at supporting socially disadvantaged groups (such as
handicapped, racially and sexually discriminated) to become included In the
society

Mot covered by the categories above

19



Top 3 Indicators for Education and Training

Number of people benefited/reached by the education initiatives

Amount of money Invested/donated in the education initiatives

Mumber of education-related activities (e.g. seminar, classes, conferences etc.) held

Top 3 Indicators for Philanthropy and Charitable Giving

Sum of money donated/raised/contributed to community Initiatives

Percentage or number of people (organizations) granted/sponsored/supported/covered by the donated services

Mumber or quantity of scholarships/material/services donated (no value of money indicated)

Top 3 Indicators for Community Services and Employee Volunteering

Number of peopleforganizations/projects benefited, served or implemented

Number of volunteers

Mumber of volunteering hours

Top 3 Indicators for Total Community Expenditure

Amount of money spent in community Investment

Percentage of profit/revenue/income spent in community investment

Percentage increase of money spent on social investment, compared to last year

Number of people benefited In community investment activities

Number of projects developed and completed

Top 3 Indicators for Community Engagement and Dialogue

Mumber of visitors, audience and participants reached

Percentage/number of sites where community engagement activities were performed

Frequency of meetings

Table 3.2: The top 3 performance indicators for each of the top 5 topics




Topics addressed and frequency of

reporting

Education and Training

Philanthropy and Charitable Giving

Community Services and Employee Volunteering

Total Community Expenditure

Community Engagement and Dialogue

Direct Economic Impact

Culture and Leisure

Community Environmental Campaign/Problem Solving
Community Environmental Impact due to Operation
Infrastructure for Local Community

Helping Local Business/Producers

Community Health and Diseases

Others

Partnership with Local Organizations

Social Inclusion and Aid to Disadvantaged or Minority Group
Poverty Alleviation

Cause Related Marketing

Re-settlement

21



RIO + 20

Il Welcome to the United Nations. Its yourworld.

Click here for the follow-up v

RIO+20
United Nations Conference
on Sustainable Development

MEETINGS MEMBER STATES UN SYSTEM MAJIOR GROUPS

RIO+20 = - P |nstitutional framework
the Future we want_y : for sustainabie

development

The Future We Want

Green economy in the
context of sustainable
development and
poverty eradication

CECCEES
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ANSNAIUINIUASZUIUATSLILUY SROI

SROI measures change in ways that are relevant SROI Principles

to the people or organisations that experience
or contribute to it. It tells the story of how
change is being created by measuring social,
environmental and economic outcomes and
uses monetary values to represent them. This
enables a ratio of benefits to costs to be
calculated.

SROI is a principles based methodology. This
report does not contain an explanation of the
principles or every step of the SROI process.
Principles and steps have been summarised
where appropriate. For details of the principles
and process and why they are important and a
worked example, the Cabinet Office sponsored
Guide to SROI (The SROI Netwaork, 2009) should
ne referred to.

This analysis followed the 6 stages of an SROI.

Involve stakeholders
Understand what changes
Value what matters

Include only what is material
Avoid over-claiming

Be transparent

Verify the result

SROI Process

Establishing scope & identifying key
stakeholders
Mapping outcomes

Evidencing outcomes and giving
them a value

Establishing impact

Calculating the SROI

Reporting, using and embedding




Eco-Industrial Town
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Smart city

Use by cities A Smart City is a city well performing in & characteristics, built on the smart combination of
s Aarhus Smart City & endowments and activities of self-decisive, independent and aware citizens.

s Amsterdam Smart City &
s Cairo Smart Village &
s Dubai SmartCity g
« Dubai Internet City e —
» City of Edinburgh Council for their wi: sma r-t
mobility \

e Kochi SmartCity business park

& Lyon Smart City &

s Smart City Malaga & This city initiati
joint venture with the Japanese New
Intelligent Services.

e Malta SmartCity business park

» SmartSantander &, which probably | SMa r't
controlling ambiental parameters lik .
e Songdo International Business Distri gnverna nce environm Ent

e Southampton City Council use it to d
e Yokohama Smart City

(.
Adse by companies | r
| | Y smart sma rt
s Schneider Electric[2] & providek inte

s Thales Group[3] & provides adqance In” ng pEﬂpI
« IBM as an aspect of its Smarted Plan
# Oracle Corporation: Creating a jCityv

e Siemens have also used the teriﬂ in
s Living Flanit a smart city built frbm s )
& Wonderware are developing software platforms to support th

o T —————
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_____ Eco Indu

for Green Economics and Sustainable Society

e

Initiative to ECO Industrial Town

Maximize Resource Efficiency & Energy Savings

Take leadership of Green IP Creating Shared Value to Community

1.Eco Design 2.Eco Process 4.Low Carbon Economy || 6. More & More
for Community
Industrial Economy Supporting

SEIEI BEEE) Managing Opportunities

Advance and Innovative to Happy Community

Technologies

5. Bridging to _
Community Refer & determine to

3.Excellent Environmental Management high performance

Materials/Supply Chain Management ) )
Responsive & Creative

Community & Local government Participation
participation — monitoring

Enhancing Participation & Collaboration

Leadership for Eco 1Z Management

7.Be Determined to High Performance 8.Create Participation to Community 9.Encourage Collaboration 27




