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What’s Discourse
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Case Study : WanvIUUIAAU
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Case Study : waavuda
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Case Study : WwasnvIunarnauI2wINIS
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Case Study : n&an1sadauliiny

What do these news items have in common? They are ex-
amples of the “flash mobs” that have spread quickly
across the United States, Europe, Australia, and China. A
flash mob is a large group of people who gather in a usu-
ally predetermined location, perform some brief action,
and then quickly disperse. The flash mob is related to a
smart mob, which was introduced by the futurist Howard
Rheingold in his book Smart Mobs: The Next Social Revolu-
tion (2003). Smart mobs are made up of people who use
technologies such as e-mail, websites, and cell phones to
organize an event that is often political in nature.
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Conclusion : Discourse
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What’s Viral Communication
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Word of Mouth & Word of Mouse
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Happy - Viral Marketing
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Gladwell - Tipping Point
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What’s Viral Communication

AT

Word
of
Mouth

nodiurasiiayatansilailddumadie
anuadruaad “aunanialsziusns ueiiulddn
ANNRIAUaNEITTaRdsTLAUNRaAINTERIN9AY

I Reproduce |l
| Reproduce ||
| Reproduce |
1 Reproduce [ Jd
i Reproduce i msdnusauy
AINNIHIVUDYR
I Reproduce I 2Amans tugdeans
Reproduce uay Uduiuguuy
I Reproduce I two- way
I 1 communication
Reproduce
| Reproduce 1
I Reproduce |l
| Reproduce | Yjuwusvidanaday
I Reproduce || Aulunszuai violu
BavUavAIsEAFT
n15innIsnAsay
msiansny
inalulad

30

8/17/2011

15



Conclusion : Viral Communication
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