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ANFIAYVDNTDI CSR

o a

A1 AUSURATEUADEIAN  (Corporate Social Responsibility : CSR) #3aa#ifiA1u
Tndifestuiidusntnildfunumuudslunisuimsesd nsfifosnsiiuaninnuiuiinveu sedeny
drusiludnuarladnuuenids Wy Bowen (1953) 1d#191 Social responsibilities  of the
businessman %38 Votaw (1972) 19@191 Corporate social responsibility means something,

legal responsibility and liability, social behavior in ethical sense ...and charitable contribution

A9l dnsuedeiuannduludiaUateasannedssy 1990s uagduasannmissy 2000s T
JuniseSurefaennassiululAninfiensiauIeg198s8u (Sustainable development) Lunns
NAMINaN AL ANSURAYaUABNIAAIUTLAEIT99989 Corporate  citizenship %38 Corporate

sustainability (Wood and Lodgson, 2002; Van Marrewijk, 2003; Matten et al,.2003)

awnAitinsudusnUsiiunnusuiinve usediruvasianisuisnuyadstumn Aidunaun
MnMsTaLLATYgRvgRamnsiuvaslaniiinduludasniadnaissy 1980s  lidsduingd
issgianasdymasndeniifinnnnaseiminungramnssuiiiatuluanfuenidn gl inmd
1 wagldniu nfouqfunisiendneu3euresianisusseminueid (Transnational company)
91fdmazvaansiladvesssuuaidonusersulnewarnsauaswesssuudnuiionlusadouas

a a

glsunziuoan UsziulymainnisuenefivesssuuAsygiagnamnssuuazIngfiasegiananan

o v [y

I PudeddyuesnisussyuesdnsseninesUssimares UN  flusida dsidnfulavinluin The
Earth Summit # 1 Rio de Janeiro Tud a.a1. 1992 auussqiiudennassuiioniuin “donnaslan
WiaUsEA” (UN Global Compact) Tl a.e. 1999 Jadudiudnendnnis 4 delvej Ao 1) and
uywey (Human Rights) W3341u (Labour) Aswandes (Environment) wagnnsdnunasutu (Anti-
Corruption) Imaﬁiamlé’ﬁmumé’ﬂﬂﬁ’LMQJ}é’TNé’TuﬁWLﬁuLLmﬂﬁﬁ’ﬁmwé’ﬂ 10 Usns (ten
principle) LLazﬁ;mSmﬁuﬁﬁﬂﬁmﬂaqmia%’wmwmgmﬁm%’umiﬂﬁﬁ’a@haqmmma‘ejwwmﬂwms Wy
Green paper 18sannMglsU Code of Conduct wes OECD ¥3e 1SO 26000 sawvaugniiudu

AMTUNSTUNDILLIAMUANINPIY CSR MNUNSINADNITUIUNTOIANTBE199394

WIIANI1 CSR AxTNSHEUBLATLSUNS DI ENSHEANIDDNDIANUSURATD UADEIANLINDUNTINT

= A N v & a8 A a v ° o 1 A ]
29LNBYU 50 Yuarnay SL‘U‘Vlu "ﬂgﬂaﬁ']‘\]]@lﬁumum@ﬂﬂqLLa%ﬂ’J']ll‘Vill"IEJGU'e]\W’]'T'J'] CSR  v1@iNamang

W ldlulfialulaqiu Wuwwdefigeiduseanuunnsesiiiiatulufanisuisnuasnissiuiu

[

Wonsandugsiavesenvududdy Taswnizegedsmiiuussendund Feaziuladn fnns

95uIBAUALITIeY CSR IUdinndiuduinussdnsvessy 1w CSR as public policy uaz CSR
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dmsufonisvumdnuazauianans :uMs CSR - Tuesdnsgsiavesguruniaiainiaguyuiuly

Aends |
A9 1 Waruansues CSR
eSocialism 1992 e UN Global 2001
collapse e Earth Summit # *EU —Green
*Washington 1 Rio de CompaCt paper
consensus Janeiro *OECD - Code of

nAnuduinfiesuielagaiudnedu azsiulaindinsuisnudrfgues CSR Wi 2 49

a ] v =

Ao euntifaziintennas UN Global Compact 711584784 CSR auegluaiunangvesd1in Ethic

o/ o 1

¥39M131 Philanthropy wavtivdsifunmsjiaiauunujiidmiudin Csr Tilinseuuazdonns
UftRvdodulumuuuameiiBonlunendsindu CSR compliance  nsdnuusdnumeres CSR
Fanamldiduiugrudmiunisdanguuundauasnguiifiertu SR fudseanidiu 1) uvuwiy
9385331 - NIN1FA15150UNAA (Ethical-philanthropy  concept) 2)  wuuttiun1AUUR (Action-

oriented management) #391LUIN9VOY CSR Responsiveness 3) LLUULﬁuﬂ%aﬁiimLazﬂmm (Ethic

o w 1

y y o : L2
and Value) wag 4) wuulianudidaysiermansninuiuaziuianiuumau (Science and religion)

nanlaazuladn CSR udesiifianuduiusiuiauinisveansiuuasegna anaIvnssy uay

[ v

NsUTMTNUTedeNTUlagnTIazuanInuTunveuNnueslleg ey fuilan fidiuldide

Y q
[

wazsguna Belundnu Seswes CSR HldiseseamsanduanuwuuinssuuiidudiuniisndAgyves

o

aUIARLAYNAENSTDIBIANT FIENTRweRANiTunguilaensy

" svwaziBenifieniu CSR Iuiamﬁﬁ]‘qmuumﬁﬁ]mi‘uumnmmaz‘uums}au Anwudindulaann Tracey, Paul
,Phillips, Nelson and Haugh, Helen. Beyond Philanthropy : Community Enterprise as a Basic for Corporate
Citizenship Waziana13yas UNIDO 3oq Corporate Social Responsibility implications for Small and Medium
Enterprises in Developing Country

? Frederick , William C(1987,1998) . Moving to CSR 4 Business Society, Vol 37. No 1 ; 40-58
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2.1 mqwﬁ CSR pyramid ¥4 Carroll LLag Visser

2.1.1 Carroll AB. (1991) ' 85unedn Avnisveudtnenay luanieendenusuinveuse
Hapunudiduananstuludieuy nmsuanseruiufisteusedsauainailasUnafiuglug
nsmAulafigednll anduiu Fudunistamsandruiiduiilsvesiants lWuanseendeainu
SuliaveumaasugialasnisindayaiBiflerismderiidomnisaruthemie duftaes msduduns
nnuanefinun - Wunsuanseandenusuiinseuniunguane livandsenguane elfmee
npmnedumstasuidoudeulumnugnensfinvesdseu Wumsuanisendengninivesdsam dudi
a1 anufuiinveureatestsn lumsBelostaeadnfudsimsuinsnseyinifignees Wusssu as
Susterranhanesngg suiid Wunsufoadduoisnuuunadiesdi — Wumsefianinensidor

oy Junsiionyuson smUIAMANTINTS YUY

AW 2 : CSR Pyramid of CSR

i - Carroll. AB (1991)

Ao luN1IIAUIEYLLTRIANEINIUYRININTIUT A.A.2005 Wayne Visser laaSulenau
919lataa CSR w9 Carroll 9199131 TUmasIna U@ nsunisasuledeanuuzwas CSR Tu
UenANNaLIa? da11s5ululsemaNnnasnau I ousemas1naulus1nsni N1sLandoanneu

CSR 289RanN1suUsEnilanuLanm1geanty Inenasainanusuinveusenanilsludunnis ffanns

' AB. Carroll. “The Pyramid of Corporate Social Responsibility : Toward the Moral Management of
Organizational Stakeholders” Business Horizons(July-August 1991) : 39-48
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UIHW eAnadnassauiuinveusensayu (Hevu/daeu) AL ULaTNARBUWILLAZNTINY

AEAsFuaY Tudiaes aziluiaenisusniaiieasIsunea ms1gANUeINIuTesdinulagsou

9

Juladeinanisussnazdnassiuiedaninamuilodinuiazlasinisaduayuyuyy Juiau oz

1 U [ v [

JunisufiRaunguune ielliiiedunisuansesnneninuiviinveuiisessuasaruduiusiu

41519013 TuNd 1 WunsuanieanfenIUSURATEUYDIa3E5ITHVRININITUSEN 1 Wuue1dInIL

ANYULUDY governance & ethic

il 3 - Revisiting Carroll’s CSR pyramid by Wayne Visser

1111 www.waynevisser.com/../article_africa_pyramid wvisser.p..

91NN 31978 Pyramid of CSR visdeslunadnesiu azwiuledn usunvesdeny
UJymanusaIn1sedenuuasdnwaz vl yniaasugianiuansaiy sendnausemanmuIng?
U 0 v W ‘:ll -] L = a v ‘:{' U (% 14 [ gj
AUUTEWARIAINMILT IVINlRdNwuz 99919 CSR uqﬂaﬂaﬂwmzwLmﬂmmummlﬂmEJ AIUU NTE
Uemgufifediu CSR - unUulalun1suinmisesdns Ui A1UAITILABINTIVABUFIUNUIVEINIS

WAL ) WAENITATIIABUSNYULYDIANILATYTNIVDIUTENA

2.2 n9uf) CSR vas Phillip Cotler and Nancy Lee

Cotler & Lee (2004) I#ofunyadnuasnu CSR fidssegiunmsuimsnisnain nieidunis
LEAIDDNVDIUSENEIUNITUSIISIANISN19n15Aatm LU CSR as  Marketing  management
Usznause Aanssufluanseentnunagnsnianisnain 6 nagns de 1) Cause related marketing -
msterdukUanseldiisasnianseataluifanssudiediauegaslaegrmils 2) Corp

social marketing - unisaniugsialudnwaziduuidniiedian 3) Corporate philanthropy -
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http://www.waynevisser.com/.../article_africa_pyramid_wvisser.p

unsudnatuvesuignifiearsisanaa Wy nju wagk1Ur 4) Community volunteering -
avdvayulvninanuvesuienluvinnutemaesoyuwu 5) Socially responsible business practices
- 1Junsddugsiefiisatestunsuiletiymimedany wu vidnmiihgsAaslafavey uag 6)
Cause promotions — uRanssuiiviendiusnwessigldain campaien Men1saaIalltieinde
nadans

AWl 4 - Six options for doing good by Cotler & Lee

fiun : Cotler & Lee, Corporate Social Responsibility

2.3 CSR drivers
\Junquiiiiauslag Wayne Visser iloasunsfiandsiuindou CSR deazidufaziouds
Snwarvesauddutazanuiuiaveuluionisuiem Tned Visser uaiesdinaneondy 2 diu
Ao nastuAousysuTId (National drivers) was Wastudausssuana (International Drivers)
WEITULAAOUTERUTR aziisatestu Cultural tradition / Political reform / Socio-
economic priorities / Governance gaps / Crisis response / Market access Turaueii nSstuindou

SEAUAINA ALLNEIVBINU International standardization / Investments incentives / Stakeholder

activism / Supply chain

2-3



CSR Drivers

NATIONAL
S DRIVERS

Crigie
response

Govemance Market

Imtarnational
standardisation

Investmeant Stakeholder
incentivas activism
INTERNATIONAL
DRIVERS

2.4 Social Issues in Management - CSR as religious

Social Issues in Management HuwuAnues William C. Frederick ausliluunanuiios
Moving to CSR 4 lngladnuszinniu CSR Minudnwagmngg 4 Ussianmeiu fie 1) CSR 1 -
Corporate Social Responsibility 1dun1suiuluginnusuinweulaesialu 2) CSR 2 - Corporate
Social Responsiveness tJuanusunveusenisaudusulufanisvesuien 3) CSR 3 -
Corporate Social Rectitude - dunsdiidesnisiiuluduiasmnuiissssn (rnuiuiinveuss
supplier / customer / consumer) gz CSR 4 - Faduiiuludnsasedes CSR Indunfinmdsny
Tnefiugudumaun

TneuwIAnues Frederick 1971 wuIAALUY CSR as religious ﬁ%lﬁwé’ﬂﬂizﬁ’uhmi

Janmsuilatymanusuiinvevvesianisuisnlulsuiiumiegog1auiass

2.5 nguijsuiiisades

fiaun1samnuives CSR Hu fenuiAsitesiunsedunenisdinuegBnvansdoaio i
LidesdunguiiReadulamatad nouiusssndued nquiuuiunisindeulninieden
(nsiawzrurunsseiulanAfnduasUssiiudunndeugaavngsy) Addyuinaindu fde
muAgtesiunguinindiuniadsau (Stakeholder theory) ngufinisildausau (Participatory
theory)  #aidesvaanisiidrusaulunisuansanudaifiuuaznisuanseanlusuuuuiiegaiy
N3LUIUNITVRINITLBIN ANA Bz seuuUTey s UlnewuulidusIu (Participatory democracy)
WAZNITNINUTILAULUULUULLUY (Stakeholder  engagement) SWTNTUSMITAnIsIASa e
(Networking management) saaiauuaAnuaznguidugiiieadestunisidsuuiamsdsey wu
nquimsaisimadean nquias/deiianis TuuunAaiRstuimnssunazaneaf 1an 9

AULATANUALITDINUNITYINNULUATU CSR M9NI9RTINAL N9
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CSR up-to-date

Tudauil 3 § sznanfmguiiiinisiaundulnidn 3 nquiiiestestunu CSR Tnenss
A® CSR as public policy, Creating Shared Value, Social Enterprise & Cluster management,
Third Sector, Social Return on Investment wagauAIMTveIAsNslndietosiu CSR
1 GR wag RIO+20 saunadléuszanaumandunsstudufunsiannaunguinng CSR Fadu

ANUMIMTNYBINTINUTEYNNIININSTDINNEN N9 CSR 1Usznauling

3.1 CSR as Public Policy

CSR as Public Policy 1Junasuves Laura Albareda , Josep M.Lozano and Tamyko Ysa
fiweunslu Journal of Business Ethics Annual Conference in Vienna (sep.,2007) Wumsduaue
wnAsdmunsuanafenuuinveudedaTiuanIn Ui usENINAAYs MAgIRLas
mMpavsgrdsny Wuunumvesnsinuswiuldlddnvagveinisdugassiudin Dudnvazves

o

msvhausniusuudugszning 1) aasgiuniagsia 2) ssninniasgiuniadssndng uag 3)

9

ANSYINNIUTINAUNG 3 dIU

LuveNMseBUIBTRIMIINUT AU 3 nadudisu danuuandsainmsesuieides
CSR Tnehlufisinagitiu Corporations Tliunagshaudifiesenafion envasidumszinfisinuan
Aansvesonvumani lnsanglufanisvunalugildadsmansznudevssidunadsauuay
daanden  winwAnddiuliinennaszuarnauszudsauniauiniuludnvas dugd
unutdn lildgrusresumuminvieatuayy Tumineaui Feswesmnuiuinveusodsnuil

Judewesniasguarniauszdanusie Snigeanils azdiuledn wundndenas liesuiedada
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TEMINUNUIMVBINIATIAAITUAIAYTEIIEIAN WY N15a5U18Tae CSR laenaly insizdnsdlaanany

Dugnsaiudny wwifedfale nsyinusiueuy 3 Madiuunesuigwn

Model CSR as Public Policy

7151/51 191599 CSR sianisyimiuu 1899955114

France Denmark, Finland,
Italy, Spain, the Netherlands,
Greece, Partnership Sweden

Portugal

‘161?13;]\1 CSR lﬂuﬂivmuufﬁa
uanldaulsaduaiaisasi
wyuiidrusw Tususasigivdseadeay

1353ugIAafiasd=ad
U ANTINA L

Germany, . o . . Ireland , UK
Austiia Sustainability Business in (entrepreneurship ,
,Belgium, and the voluntary service)
Luxembourg citizenship community

= o4 = &

HluuitAsdiuauaiaaIy asunuyvidnite

73713 uaslszandenn igmamad’:uﬂlﬂuig

WWIARLTEY CSR as Public Policy tausvanaluwmaninisadunuegluussinasiigg

a

Tngianizluglsy wud 8 4 Taea daeiu fie 1) Partnership Wulunafifinisvineusiuiudu

[y a

fusfing semineniadgiugaie serinemasgiussnndny wassewieis 3 amadiuvineusauiy
Tumatasnuldlulssme wuandn Tlunaus lwsesuausuazaiiay 2) Business in the Community
Hulspanisashuyhianssusnegsiufuluiufigueu Wy n1saifuayy social enterprise 573v9n13
atfuayufanssuetanaling vesdingy waglesuaud 3) Sustainability and citizenship tHuguuuy
yosmsatiuayunsiiiunuiienrmdsdusarmsvimihidunadlesifvesdsen nsddananas
wuldianndregduessud seawde walen dnwudsn 4) Agora Wulumafifiunsszmeldende
Sasrnnuduiinveusedinuuwasnisiausinduresniadiuing Wuldeulvlunissasedadeang
Suilonazmstidiusivesdeny fegrdluniaaa Snd awu nIeuazUedning (nileurunisende
sassABmaIsildiusmAusgsssayay 2540 vedlne).

304 CSR as Public Policy i I#lsifiudn msthiouunaudauaznguiiisatu CsR Tuld
Tumadfifiy lildhiaegamzudludomesiansusd Aonvu wihdu Sanunsneiuisnuny
A3y wardelundndy SefinisussandniseSuneseulouneianiedn 1y CSR Activities  and

Impacts of ICT Sector @a.dulununisesuieiiin CSR lusesiunusiuauiteulvvasusun
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3.2 Creating Shared Value : CSV- Michael E. Porter & Mark R. Kramer
wuIAnNIA¥eaTIAYAATT (Creating Shared Value : CSV) uwnAamanguiitimuniy
1ag Michael E. Porter uay Mark R. Kramer = siaiilasaanluanmsdifiunuiiodnuvosians
Uitieonvuvdessdnsluguuuudu (mnefeesdininiady wazniauszundans) anmsdidunuile
#1515NAa (Philanthropy) n1satliuanumuauiuiaveureadeay (Corporate Social
Responsibility : CSR) uazsimunniunsainsassdyarsia (Creating Shared Value : CSV) Faidiu
ﬂ’]iﬁ’]LﬁumiLﬁ.aa%’N%aﬁ’mwLﬁi‘l&@ﬁﬁ]LLaxﬁlﬂﬂu‘ﬁlLﬁuﬂiﬂﬁl%ﬂﬂugﬂLL‘U‘U@'Nﬂﬁﬂ&iaaﬂﬁﬂiﬁjﬁmmz
Stakeholder muATwdUSATioy wionaniBndenildldinisaiayarmegsiotu WWunisadhs
anuslsdstulutaasvgiawazdny wasdunsilidgmmedesdliaunnudifuesvsAadadu

N157veegsNatiues

n Corporate Social Creating Shared
Phi Responsibility Value
(CSR) (CSV)
+ Donations to worthy « Compliance with + Integrating societal
social causes community standards improvement into
+ Volunteering + Good corporate economic value
citizenship creation itself

« “Sustainability”

‘17'im : Michael E. Porter

' '
aa a o a

Porter& Kramer lénwnisinduanuiiedinuvesusmuunalng fisisusidunisasa
WaANILATEIRAveUTENLaENTATYaAmsderuaIuaniuly Usenaume Google / IBM /
intel / Johnson & Johnson / Nestle / Unilever / Wal-Mart #aagulddn uitmsneg 19
ANAReoNIsUSNTesAnIRfidnunrddy 3 Usenns Ao 1) AenumuEaan1srAnuay
M3AaR 2) MUNINAIREUEeInIsNUTEANE AN SNERve YN SHER (supply chain)
uag 3) adumadoules - Readendundawmes (Clusten vasnsimuluseiuvpsdudadunns

dnaulaluseavasnns lenisiarsansndunulusssuliensannunnSuRavauAananssy /

1ATINSHLY ualiiesanie wsenandndeuilledn Aanssuiedianvesuddnmand 1Wudunds

1 a A % A ] ] a o o 1Y
BUIRALAYINU CSV 9 Porter ag Kramer sia@1813504gUU AINYATLDYNAUUNTYIDINO Y Iﬂﬁlqﬂ

http://www.waterhealth.com/sites/default/files/Harvard Buiness Review Shared Value.pdf Tuseend 7

Usnwildasugailuenansuuuiinesieuds
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ypsn1saniiugsnaegruuniy tngluwdesdiu unisiier Ussinunednudungegniauen

£

nsruruNIsAmuResrUsznaunsatiugsiabidiunlusunuaigluresianisuny 1wy n1s

IANITNITAYLFINAINU Y0 N1TTANITAUINGAU AUNUNITIANTITUAWE TIUNINITAIYUY

q

A =

ausunsiauineeaneg Adiliiisawevesuiem dsusenazdsstnludnnistymivaniu
masaeseinulgmmediandiediu widuasAnduinldldsunuanusuiinteulnensswes

a o o 1 o & = £ d‘ [ ! [ « AY 1 = 1
Ustnuagenvasdiliiinnudndunazdesamuiienisiinay inssilusesilifinalulad il
nszuIuMTLazliinisdnnisunnew Al Seswes CSV  FaldlyiSesvaayarmniinduvesdiu

558 ldlgmsuusludmainnssuiunmsudaduiisiey gslundntu annsdifinwesdnsdnediu 83

9

£

AosUTulTamalulad waratiuayugsialuviosduns supplier waznsiauIUsEENSAINNS
NARN1TIANISHUNULAZAMAINYOINaNAnvesingAulaetantzeg1sBslugsianlunin

NWAINTIU BnFeg1e 1 tanedlean lalinsugsedeunisimvulnilaeBanannisvenisi

'
=

Musssn vibiinunsnsiisglaagdu 10-20 % Fadunsuseduainduarvessigliuuunse

wivnAndugar1vesnIsaaukuy CSV azlyaAniinuinds 300 % Fasiuie1yarmiiniuain

KV

nmsdaseifaunisdn wagmsiawiadanesvesnianisatuayuansindieiu Anduyas

wiswgnauasuamlslagsauiadaulmg

Porter & Kramer dliiuingsiandunsdiinwsnsludauszinumiusoinisvesdn
A aw oA a_ wv. a = ' N v S o Y o
MusgnvitesshadilineAnfisunneu dnsuguan Negends Lnvwinis gaeeny audunag
V191153U N159n1suan1IzYesdwInden Usstaumaiddiuumdu “unmet  needs”u
iseghavestan wilunienduiu Yseihunsdenuil Afle g1uiinnvesnnufeIn1svegnanly

sruuAsugiatues lugsiawuvadelnindud dziiuldannsdlvesianisiueimsves

1%

Nestle” nvon1sUsuMnuALABINsINanwursidanuregnAvel Intel uag 1BM

a A o a & ] vs 1 da - o &
LWIANNAALTEY CSV  vealindvinisisaesinu lag1dn iRanistenyuneland iy
swseslimuauladeuszinunisdnuildliegluanuaulaunneufimeigdn Ussinunisdsny

a

Wity CK Prahalad wiudt iupmudessnmsvnanisnaianaziasugiabnduestan iugsiaiiys

%
1

aseinuluiufiiod9aseds & CKPrahalad 138011 “ The bottom of the pyramid” @alu
o ! o A oa X a a a a a Y] = Y vl

anwaureg N nlsiiintuluduLfe Ju LazuTI¥a (MI0ATININANEBUEIINITIIENS09lWINAS
AOUAUDINIINITRAINAUIULULTLDIUDIBLNTNT MINNTITEVOS The Initiative for Competitive
Inner  City)  3e.unisi@eulaansetoruseinuveanisudsdulasyseiiuniadany (the

connection between competitive advantage and social issues) 115218
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N1383199714 CSV
(1) dansifuurediu 1Bu Marketing campaign
fhogrrasRanisientuiiuiudvietfanssumnagsamunuinied Wy nsdn
Aldd1851A19n189 mobile banking services tetfunstasmasauginaulunisdeans
dmsuinunanssieden (small farmers) Tnsfifansaniu detendosiliiuFonisdeans
man3manlusag 19U Vodafone’s M-PESA Tuiauen Alviuinstuuszanvuilduing
mobile banking services 112U 10 Ay Wunai 3 ¥ lneastiewmdesinanandu 11
% 94 GDP Up4AUEN 1138 Thomson Reuters tuduLie ﬁaﬁfuawﬁma?ﬂ'a 2,000 Apaans
ansgied  (@nnsAnassaudeudios 5 aeaariavidolasua) welvinumsnsldidu
YIN1FAANIUY1IA1TYT0NA S1AENE wagliA1UTnwlunsuImisnisinens laedl
aundninuasnslduinstl 2 Suau wasteviliinuesnsanansaaiieseldiutuandy
60 % dnwairnsdansgsiatnediu dunils Wumsdanemsmsratatuauaulagiduns

| & [ N [y k4 [y & . . = & dll d‘ 1 a
GU'JEJL‘Vi'ﬁEW]'NﬂQﬂZJV]Qﬂ"ﬂ@ﬂ’]ﬁWi@Ns] AU UBNAINUU microfinance "?NL‘UULi@\'W]E]%IU'UﬁUV]

POWUINNTNVBFIE19TIN T AN FoIE

° a Y o a 2 ' | =1 I .. .. .
(2) fwvuetignuiien1sasimdnnin ~ vesnalgaueului (Redefining Productivity in

the Value Chain)

2 s

frogremen1sadne CSV  muwuanisll Wy msw‘umuL%ams%’mmwﬁanm%
(packaging) fuuseihu greenhouse gases U3 Wall-Mart ﬁammimiq/miﬁaéwmm
USuUsadunianisvudedue (rerouting) lnsanssegnislagsaulauinndi 100 aruludann
Lﬁumuﬁmﬁﬁaq Tul 2009 Useudarlganeas 200 a1umnsegansy nioauqivaiunsods
AudnldinnTunindy uenaniu Wall-Mart feinmsesnuuunanainuuugesaansldiiioan
dununistlinaudndie efls msdans value chain Hndsmsidesvitudanaininaduds
JFudnisadisassdyariuaindeseniag du avaigsialulg ieadestuguamm e
Uaensiy NMIQuARILINGDL MINAUILIIULAYAINLEARNTA Fulg

Snfhegrwil fie wuamnean1sdanisiundau 1a3afnd wae supply chain ves
Mark & Spencer 7idangu dasamiennisdnde/dndsdudsiutuaudu lnedunuanuiiy
Usendaaildanadunisvudeas 175 dutsuddedlul 2016  fieannisudey carbon

emissions  A10NszUUNISIUAY  (TuSeswenisianisaruladafing n1sAANINIANN

ANBUBN/outsourcing LarN1TIANITANUANIUT)

20 a ) a .. = o o & '
ATIMHNARNTNHIIINNTYIBINE YNNI PrOdUCtIVIty slNLf]‘Llﬂ’mllﬁllWUﬁﬁ%ﬁ'ﬁﬂ Out put / Input
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dwiuiegnwesngugsiaiineadesiunmsianmsnineans Aaziuldainnisianis

Y a v L3

puessauselosiveinsidun Tngau n1sussanue lnenseuiunis recycling + reuse N5

9 9

Usuugamalulad waznsnenginaiisyadiiinves value chain 19U nsdl Coca - Cola 7
Fufiunsmuuauannisldin 910 baseline w038 2004 flamadlé 9 % Wi 20 9% Tud
2012 vidonsdives Dow Chemical fiannsldthauvemnlssnuas 1 fuduunaseu Jady
Srunuiiisualdiumsliihaululindndmsunsliuslaavessermuanssléd 40,000
au Wisuiisuldin winliflassnisfinannaeinlifguiadesdanisudssunaiiionn

[
= U

AUBINOUABNITIAMIUIAUINENITUSINALDS 4 d1unsaansansy uendainil deulinsdlves

a

India’s Jain Irrigation 9898ULAY M11L1N159ANITNILNALULaBURIYaUTEN LLUUTZUULN
NUAU N IUTEUVVDINITANNITUIAIMSUNITIANITINEAT NTASINATIAUTINTTUVDITEUU

UmenRina vl India’s Jain Irrigation fselavenssiuinia 41 % Tu 5 Jusnfisuduy

Y

Snfeg1milivaansmumuyaA1ved Value Chain Afie N1sasuwiiAnainnis
Aososdeduildasslusiaign lnslaniznisnasiasedusznaunisseianseges d9nau
Junaauinanismaiddesiululdussnusiaign Wunisdneiwuifniifienis share
technology / financing / M3UsuUsIRaun nuasUsEansamueInIsnan Juiligsfalasy

al 1 a o ! dy I A o 4
YDIRUINNTIVBIYN NIARIBEVBUINIGE A Nespresso U89 Nestle  Mvinlvieanve
Wiulaluusazdunnde 30 % wudaust 2000 WU Nespresso HanUsyaun1saifiunaing
#1199 MalaniiteunanATesIn L IiuNSUTIITeAUTaaiiillendmiun1sveaniui 1 ae

Joili Nespresso venematandnsiaueilugauslaanilunaiauuldlunaisoun

3) maduduszneunisiiodanu (Social entrepreneurs)

anwagd1AveINIsAnduAangsy / 1Asinis wagnisanlugsiangsiaensula

[ a % ¢ < o Yy v va a v 1
vgrunsouaudugsialinseuaqulufsussiiuniesdenudnadiy unnasaiidudi lanla
asrednvazaesgsiatulminilunisusznaunisnisgsivmugluiunisdnnisiedsay
\5991l Porter & Kramer 3901 fgusgnaunisiivedaau (Social entrepreneurs) n3finng

v

Anlugsnanunyes Nestle’ Hudeehsiinvosuuinied WIzgsnafnalausulss
aunmTInuazudledgmenmeinauvesnulusuunyeseiniuazatiueing daduid
Nestle’ I#luUsBudniunms uwidutunsmgugnnuluiufimardsmnoglutnuues
UsgAvBnmnmandaisn Liflanm uagiaredanedey uaraireuiinunandnldtion us
#elAsanIs redesigned procurement w9 Nestle’ fisinnsvianusuiuyuyu Tiddinw
uiinuasnslumeaufcfegiadudu Smsddseiudug wetsaamdnusetusiieg laddae

Dudsans msmidautaawaznislile sauiansuszanuunsn1snasnannuiidanann o
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' a o [y a o = v v

50 lngdresimiawdmiunaninveinwininunngaielviduminsnsnseiululy
i1 waann1sdnnsillaiuselaliiuinenins wagladanisnunindsndenlifvy nieu
futiu Nestle wenlaimgauidununifinanin

a W I = oA 1 | I . . A o a

anfaganila Afe n1sadeseuutudiusuulva ¥es Hindustan Unilever figiiiu

. . = I [ v A oAl i a PN
M1 Project  Shakti  @udulassnisluszduaiansou lavyanazasisansenaulvidu
AUsznaunis lasinsaanaifiansitnsiude 2,000  au leefl Unilever  1Uugdnm
microcredit  9N15HNBUTL AUANITAIMAALATINITAS TU 11nDe 45,000 1ATINTS
ATOUARNNLN 100,000 nyjUnu Tu 15 uas§vesduide navedlasanisvaiil wenainazasie

° ) as & & o w o a o Y . 2

Nudmivansdadulssnudifynisdinuvedunewarlanuad Unilever Ndganv1eain

Uservulunguil 5%  veesglaainnisvigluduine vangaiudn Tuvaenussyvuluy

v
| [

Tassnstiimeldfifiatu fenudusgiiitu flarwannsofiastuineldass uandugnén
383 Unilever fiad1stulngnnuszuunatn (Aldsrevosuidmlulasenis Project  Shakti
wirduualdanefidldunuisudssnadmiunmsaianainlusituies) viensdlfedis
¥94 Johnson & Johnson Aisufiulassnssaussdluuisvlviminnuidnguyviuazifinnisi
Tsameauysaludanse nefeindunidunnusnusumsimugaaimmsinemy dadu
Bosvesming arwdasads msiiguaiwsnameauysal mseusy wagauAImiiiluendn
13970 189 Bansasudesvaniduumdudunuiigs uilasinisidnyviuasifiuaany
uBawsevessnedeiu vlrusenusendaaudsznasunsinvineiuiaadll 250 du
WSHEaNSY

(%

nsdlvesnsainenisuszneumsiiedenuil amamieniioseanisdnan fununis
yuds nMsluaisuvesdeyainiansfisnniia uazdeyanisnainiinseuaguiialan
Anuanansalumsiansandsmsiiegshlsiduyugnas wazanuansafiszaitaiasugiaves
yuyudulml 1wy madanisdududionmsves Wall-Mart fag$udeanguaniilndiudise
yo9ia nmsadislssuruadnluiiufigurures Nestle' msasslssnuitenisnaniuly

[ a [

W amzUgn wazaudidndusiununisvudeingfvlugalssnunegaisd seina day

4 U

710819089 Olam International finlun1suARNEANNIUANIRNYUE TAUIINVIYD W
S ludalssaulunivierds Iae Olam taasalssanuwnuavie lududa ludise way
lo793lpas wadtnausuAuuIUlng FeinlwAnnisa1sudulndlueiwsni (Juszuu
wswgivlig) 919U 17,000 8051 95 % 1Wuans sasisdadinisdnssumsdenluiiunguun
a 1 dl’ v d' @ 1 F2Z 1 a

dndunilenie Tuvrsi  Olam NanANldIN8NISVUFIALNTZUIUNSHANDY 25% AANIST

Uae® carbon emission asludnaiunilinie
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(@) msymsmsiannadanesluviesiu (Enabling local cluster development)

Porter & Kramer na1131 Anudnsatnasy llldiinduainnisaiiuanunisluusom

Taganis uain1saduayuainszuvveslasadiaiugruifeidesldinesiduludiu

AdEnsluMINERKAZNTATIILIANTIN MITINAUdNugTamant Auduiusvig

a

309 NMsatuayuIngiu NMsdnmu3nis waznsianisladafnddudunnudisaludnvue
WenAuu IT at Silicon Valley
anvazaoInIsInnsinditiertesnisineianuluadamesidiuniertod oz
< v a a [ a a S
wiulianngsianiseenldluauen uaznisileselunysluasnnzvoduie lnglunsdlvesns

Jansgsnanentiluiauen du fuszneugsnanldasisnuiulniidlunianisnds uaznis

(% '
A =

U395ne w8 leglidugsiavesissdudiunfeadesiuniswaunau wu nsu Suiui
AINUIRLG NFBYLIAILE TIW3Te 8% wnlundniu Aviugshaviosiesduluiug
A = o ! N ! 4 Y1 (% a d’{ 1
Yuyuiefnesngindlsenaliunsuaiunenliiounisdn nsiiugsnssudulvg
vosgsiamenliiluaueitlaiilugnisandenarimisesnisldussleviluifuveunueii
Usggguluiuiianmnsafanliusifiosindiusnu (1a190) sndunisadegsiatulng
TRUsEUULATYENIURIUTENA
= (Y [ 4 a o £ ! < [ =1 M val 1A a
iy dnvauzveaInsdanisluiesdunasitnunsinluadawmesi lladusiiegsia
widalan1dun1sfiny) MsSEuNISARY aNNIANNITA kaEN1TINTEITEUNIRTEIUAINAI9Y
Tngfinsdnesdausznaumarlagyinlmndunsndduvesaisisuzluguyy iy lsaseu
a v A’ a 1 @ T & o <
W Inende wnaidugsfanuuiensu wu n13danisunds uenainil fwazilunaln
o v A @ v & S o oA’ 1%
dAgynasiaidulumunalnvesnguungisiemsudstuidusssy nsasiwnsgiu

wazAulUsela “1a

FoRnuazdouuziiniveasre Csv

Porter & Kramer 1iuin CSV 1ludtamnmsvesemanlussuuyuilon fivinlsdiu
Lﬁuﬁﬂﬂué’méf’aLaéumqqiﬁaaﬂmmﬁwﬁaujaaLLaz%Lﬁmwmwdmﬁﬂué’ammﬂsﬁu Porter
(2011) Budfuin “_nszvaumsidsuitunisgsnading1n azdulenaidfigaiagyili
Ansvesuisniinureusssudnasmia. ” whiudunisuduusuBsuaniugresionis
Uisvluszuumsegialanlivdsuluanniduitueguundnmsanuieadewesfioruiy
diguazaadiduiusivdmiidudiusuiumd Wunalnuesdy meihnuuinaie

v a

NINAR LagnumuAuTuRaveusedial n1sidsuLlamiinfuiufianisvesussnay

’ Porter, Michael. (2011) . The Role of Business in Society : Creating Shared Value.
http//www.isc.hbs.edu/pdf/2011-1113 Babson CSV.pdf
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Y a <

1 [V 4 A & !
YoAALAUYDY Porter & Kramer @anAaosnulolauavysd Stuart L. Hart  71L%uI1 lanveg

o v a v

AaN1sUSENMALAudngeaiatd (Third Generation Corporation) 4danwaEYaIAIY
1 1 U d‘

a Yy A A & a L. o v a U a Ao
LﬂEJ']GUEN‘VILL‘U‘ULLUU@@&Q@@JIU?BWUSWLﬂu‘WﬁLﬂJ@Q (Citizen) 1210 9UNUAIUTUNAYDUNUSHD

danulugruziduaundnvesdnulnetoeslUlney3ens

: .5 : :
3.3 Social Enterprise = & Social Innovation Cluster
. . I a o (% o a a | A o <@ [

Social Enterprise tuwwifnd msunisandugsfawuulng AnsdneUseiiuniedany
(Social issue) wuansadulandnisgsia vliingus zasdvasnmsaiugsiatunisudlelamnig
darndusesilulumadieadu lddadu Wdunszdenisamudnsely wu nsdndgsiaudss

Y @ [ =) o dgl’ a o L3 a o w A a 1211 3

vuzlidunasaulniy w3 n155utiovszvesuiunasgnily 9190 “a% lnefnuwirfaludd 1Ju
nangnIn1siseunsaeunsluseauUIa1as W wazien Tuandudnuiludrsussmenialuglsuuas
L3N T9u919kU Havard Business School

) 4 1 o a o X = [y Y

Junsianuaulasienisinegsfaluuiledammisdiauanniu wiloudunisimunly
syuuUsyansUlneiassassanalnvesszuuiitenisiidiusiunsen1susnerni3e (Participatory or
Deliberative Democracy) Wisiunalniasuiuszuuysyansulaesuuduwnuidunalaimuvsenaln

£ Ql'd 1

wanfiileg

nslimnuaulalses Social enterprise Tulny fn1sdanamuisanuiuniglassifouvesdniin
WENIFUUATNTRN drlinufanisiiediny vienisenlagdedn ana. in1susnisteyaniiuinie
wurtAan1siaeene Tu http//www.tseo.orth  dmsuniswauiniiuiegluseniteanisimun
naNgnIN1TITEUNIsApURIan tuNInIAsILazianvuratguraluvuzselllussseimaingg

W luannualasengluglsuuazowsn

“Stuart L. Hart, Samuel C. Johnson Chair in Sustainable Global Enterprise and Professor of Management,

Cornell University’s Jonson School of Management, http://stuartlhart.com

> Social enterprise & Austin, Leonard ,Refico and Wie-Skillern 138n1 Corporate Social Entrepreneurship
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Tue PosiTioN oF VARIOUS TYPES OF SOCIAL ENTERPRISES

Marketability (High)

Social Enterprise

P B -

\ Corporation Socially-
— oriented

'
1
'
1
! .
Business D X C A : Business
> >, v O n I a
involvement { "“”j“,‘d‘aé)/ P 9 Y i involvement
in social issues W Organization Nonprofit ! in social issues
——— ] — X
(Low) i (High)
enture ;

\.\'PO for Charity

Marketability (Low)

Sowrce: Tanimoto ed. (2006) p.15.

dmsuises Social innovation WWukwiRaifmudesanan1seSutiies Social enterprise 9
fanuazdendndeadluisdnunzvanisduiuam Ty Tanimoto swyd1 Msuimsdanis Social
enterprise flaztiluganudnsald th wwdosinmsdanaaiotegsia wdeteanud - arwiam
Wnwelazauanuise 1y Cluster  management lugiduusn Tanimoto  daUsELANVES
{Usznaun1sau Social enterprise muAuduRusAulululanianisnan (Marketability) fu
auiededlunisdanistlywimnsdanu (Business involverent in social issues) M18A137
nsAiuuaIirfesasskanilsiawazuAledgymivesdinule lnsuusussianvesnis
Usmsnudu 4 Ussianmedu A 1) Corporation WWunisaniuaulagianisluunsdiuveausem
WU M33AN159U CSR vensdiuusilslutedanstammedenn Saiaudululdnianisnaie
~ usiensarfianuieadestunisinnstaymmedenuldliunnidn 2) Social-Oriented Company
Lﬁuﬁamﬁmﬂﬁﬂmﬁu’%ﬁﬂﬁmmﬁﬂﬁ’ﬁymﬁuﬂdwmﬁmﬂ TauA1uAAUdIAYYIAINITAIY
AudAyreslynivesdipuniou CSR - 3) Nonprofit tunisaniiunisuuvesdnswuuliyady
Ml iunsusnmseedsautazdnn1stynmsday wu Aanslsaneauia 1saussu a2 4) NPO for
Charity ifumsdnnisiuinadienisnaa iunuiisjauinisdedsauminniiuuy Nonprofit

anwzdAves Social enterprise 1 Borzaga et al (2001) 371 1Wun1s51unsvinaiumy
ANUIINLDLUUANNTA NUNTHARTILANAINANTYINGIUUBY NPOs 11928171 hiL389U89 Social

innovation cluster Faudunan1snwdnuvazaeriamviaiiodiay - guvu Tu San Francisco Bay
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983 Tanimoto Wud1 NMsInNTIamnansIndnnisualelymmisdiaukasnisaiaasugiavulng
W danusiuiieninnipdiuduiisiuaiun1sniy wuheifudnyusreiamfaiiodnu-guyuly
QU Megaaunis lildlAnainadnusiuiievetannsaliasnsiudivesuvugunse ualudaingwiag
gl5U uitdunau1a1nnsnszAuYes CSR activities ¥09AINTUTEMLNBULALTIUNUIMVDIN AU
A 1 LY I 3 Ao o . a 1 A A Y @ 1 =

auqSwatuayulusidusenauiidifsy Tanimoto RenaNuTwilenUszneuldiludiunilavesnis
vImsanuiietlugainudnsaves social enterprise #31 Social Innovation Cluster #3® S

Cluster F3UNOUMBAIAEIUAI AUATNUI9E1T

3.4 Third Sector

(%
[y Y

. < a ° o a =2 1 o aa o
Third  Sector WJukuiAnd msunisedurgieniadIun1sdeaundaudfynsluaing

o

NeToatunuAsegiaiun1siauiUseysUlee - Participatory democracy / Deliberative

[ '
Oy I~

democracy  @uiiNgIvaATEFAINY 9vDote1AavIuUsTIIUN NGOs  ldanevselasunis

%

atduayuaniguaz1aduaneg Tuseningd 1950 - 2005 Falldns1NsveIemLiNTUnaIeving

WuditTa Feaziulainisnuiuessns NGOs fidafin Union of International Associations Lasdu

[ 77 [ 7 7
= a o v

nztfoulinu OECD Tul a.. 2006 HMs@U 20,000 99ANT WarITUUTTUNMYNEY 2,000 AIULUIEY
anigrial
NSLANTUVDY NGOs  1windua nsefiusuiendlatgmdseanduiniu Usznaulunis

INsENTHUTINOUAUEaNN Il Janfayuy Javiaiedeny 11ufanis CSR veIRanITuTEm
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N13ALluIuYe NPOs, NGOs bilunisamuusznn “nasu”lunaiananning iiveatuayulid
nsefiuAansTUNIedInu IaetSenv uianiswmant 31 A1AdIuR 3 (Third Sector) tWunimgdun

Lilldnnagsia uazniasy Jaduaununeass Second Sector waw First Sector MAEIRU

LUIAATeY Third Sector © Wimaavu (dwidudunuvessyuunuiien) Wanuddysie
nmsamulufanisiieudlutynvndau (@uidulssnundnvesszuudinuiion) dnvaznisli
AwdAyvenalnlussuuyuisunidedinutent lWWaonadesoiauslniiifnisunumeesianis

a o 1 a o ™ a a v . . . 6 =
vsenlugalninisenduindugafianuvesianisu3gn (the Third-Generation Corporation)” &udu

'
a a 2

n1593U18L3Bea1AUANYEYeIAaN1TUSENTTITauIn1slUangawsnidu Chartered

. & & a a o o w [ a & oA
Corporations #udufaniuievluganulusivddnuaziiuianisuuu Monopoly power 84331584
WntugRA3aRAnIsIEN 17-18 Aawnlugadesidu Industrial Corporations tluaAresian1susem

Tugaepsanenssui 19-20 uavgaiay 1u Sustainable Corporations &slviwiinluiinisunila

1%
=]

Yoymmsdean Wunsadrsassrannilesanseesdenu (bottom-up  innovation) Adnwauzidu

[

Sustainable enterprise Fadudnwuzfidfyvesustvlugnnsadenisse 21

° Hart, Stuart. (2011). The Third — Generation Corporation. www.oxfordhandbooks.com
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3.5 Eco-Industrial Estate & Smart City

3.5.1 Eco-Industrial Estate

Eco-Industrial Estate tJumndaiidinmuamuenssunsimuiasvgiawaydany
WHIYA NTENTIEMANNTTY LazANTgRAMNTINLAsEInAlne AsmAundnduauy
ulsviemsimulasygiagnamnssy Wuluawasinmuiananudiialunisudly
Haymuannzanilesgranvnssuvesdiunagliiaunogiaduszuulusasd 1990s wuafn
#anves Eco-ndustrial Estate Afie nisliufiasnimgmnamnssulunisimunesugiauay
nstuindewssvgialituindeuluihmin vasdoriulilasisiensianistiymaanneg
gaamnssy laziumsaanisideslesnindiuasugognamnssuiuiasugiafiuves
Sloy/mau TeiueUsadumsdsauvasgiry uduniszamudlaleauaiusoves
AIAQAAMNTTU

nsimunleus Eco - Industrial Estate # nsswsasgeanmnssdlasnsulssny
gaamnssuLarnstinugaa sl szmalng IHadanaeidiananssidunududie

aa A

Juetesilonsidiunulaed 5 I3 Ao dAnieam TRdwnden Tfasugho TAde uay
fRUsms Tnefisnemsfiioadosiady 22 @ Tnousazdudaiinsdfosdosdiunudn
naniiesieiu faiinsensngeavnssulduunililssnuuasiaugnainnsssauiy
fulunstsduluaaduney 3 %y’umaummﬁméfulﬂé’qsﬁguqqqm 210 Silver , Gold U
Platinum

Tneusazdunaue Silver Gold wag Platinum 1 azuandrsiulumusiuiy 8ns

YIANANTUVRIAUTURAYR U T fia YL YU

Eco-Industrial Town

manm > LA5HETR

1. TR R ILER AT

X o
WUN

2.\ﬂ'ﬁﬂﬂ‘ﬂ WLUaTIRT Was
vinalazsay

3. mesradlsaauluiion

4. \@TegAIIEd

an w
16, AUMWEIALAEFIANTEY

WA

MAGARIMATIY

e A e -
5. laTngiariaafin l I 12. AII R IANNTEILEY '

i =
17 AW E I AL FIRNTED

gurulnzzay

6. LA ITNTY I
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35.2 Smart City

< aa Ly} M Y o ¥ 1 [} =
WukwslminAanisussenawinlug larulilnauaulasonisuuinsiuduidies

A o @ s | Yy  a A& v a a ! M Y a o
WIDWNIN (aﬂﬂﬂiﬂﬂﬂiaﬁaquwaﬂﬂ‘U) WLﬂuanquLﬂJ@quﬂﬂ Iﬂﬂl&ll@Lﬂﬂﬂ'}ﬂﬂqiaiqﬂﬂqqﬂ

'
A

Pudlafiowdlelymszninningeamnssuivdwindounseguyy widuysiazasdig

3

Aa  aa a ' P oa = I3
ﬂmﬂqwsﬁquﬂsﬂaﬂﬂszsﬁ'}sﬁuiuLN@QW'Ns’] (I@EJLQW']S@FJWQENIUJ\W?WL@J@Q) LWUNITTINLDN

= =

ANAILNTNVBINITIANITNALULAENTERENT N1TTANITAIUNSNEINT WEWIU Laglilng un

o A v o = ¢

vnsadmeiy Inefiussiiud1Aniiazfesiileis 6 wdemieiy fe 1) Smart economy

o

2) Smart mobility 3) Smart environment 4) Smart people 5) Smart living 6) Smart
governance

wwaAa Smart city # Idgnussgitunssddylussduulovisvesnissssdues CSR
Europe mudwiayfidn Smart Sustainable Inclusive Taefintssniiununmauamaiily

naneUsemnealuglsy srumslugduiazinmala

Smart city

Use by cities A Smart City is a city well performing in 6 characteristics, built on the smart combination of
art City @ endowments and activities of self-decisive, independent and aware citizens

* Dub:
. 5 met City -r ——
v : . smart
. par| ors
sityo | mobility
. S ja & This city initiatt
Joint venture vntﬁ the Japanese New K
Intelligent Services.
o Malta SmartCity business park T
« SmartSantander &, which probably i smart smart
controlling ambiental parameters liki .
« Songto Iematans susness0ers | GOVEMANCE environment
.

on City Council use it to d

- Koh? Smart City
= o o o e o e e e e, s v i iy

o o sebal smart r smart

o Schnelder Electric[2] & prm«\dek inte R

« Thales Group(3] & provides ad{ance living people

« IBM s an aspect of its S »—vrw:= ar

Corporation: Creating a : tyw

ns have also used the tedn in

fanit 3 smart city built from s

re are developing sol’w.'are platforms to support th

’

e ——cc————————

.................
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3.6 GRI - Global Report Initiative

G Global Reporting Initiative
G4

Dowrload hre Economic Environmental Social

Galdau
Tuil 2013 11lu
dulal

Economic Materials Labor Practices
Performance and Decent Work

Energy

Market Presence Human Rights

ind; i Biodiversit .
ndirect Economic Y Society
Impacts

Emissions

Procurement Product
Practices etc Responsibility

Tudessuid auuuauiifivesnissem GRI G3.1 Guidelines vzfoafinisssnunanis
ffiuauiiiesdes Human rights , Local community impacts ag Gender Fadundeiiesdns
Global Reporting Initiative iuinluussifiudnuiidfyiitanisuisnasdesdidduazdeoaans
5amm%’uﬂmaﬁlw§'aﬂma'wﬁl,‘flumizﬁﬂﬁ’zyjuaamsLLamaaﬂsiamm%’uﬁmawiaé’mm WATUR e

A 2013 Judull GRI dsgmalduuiufiadmiunismenudu 6 4 Ssusenoulddae

[
0o v v A

a1szddil GRI Wianudidgiusenasugio dwanden uazdenu lnsuszinudiautudaiussiiu
Witoseadludn 4 (59 Ao w3 AnBuywewy dR uazAUSURRvaURoNaN MY tnefluusiay

dl' < = = P 1 Y o S v o o a wa 1 d'
Li@flﬂf\]%lﬁ’lﬂﬁgL@H@]‘Uﬁﬂﬁl@ﬂLLa8sﬂaﬂ71ﬂu@ﬂlumuaﬁﬂi‘Uﬂ’li‘U§]UﬁLLG]ﬁ%Li?N

3.7 RIO + 20

]
o w a vad o

Wdod1AeuuuiiRnddgydndsznsmiandnazlasunisdsds ffe UszinudAgves
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3.8 Social Return on Investment : SROI

Outputs (tangible
results by year 3)

Outcomes (long

Impact (adjusted

term change) outcomes )

lnitialinvestment of
$146,000

+Classroom enrolment

«Online enrolment

«Retention (# of
students who
continued with
program for 2 or
more years)

«#of teacher training
workshops held

«# of teachers trained

sIncreasein high
school graduation
rates

sIncreasein student
employment
opportunities

*Reduction in criminal
activity

sIncreasein post
secondary enrollment

eIncrease in high school
graduation rates

*Increase in student
employment
opportunities

sReductionin criminal
activity

*Increase in post
secondary enrolment

eincreasein

: teacher/school
sIncreasein capacity to support
teacher/school students identified as
capacityto support high-risk
students identified as
high-risk
\ " ~ A X J

Inputs - resources invested in the program

Outputs - the direct and tangible products from the program, such as teachers trained, students taught
Outcomes - changes to people resulting from the program, including applied learning, changes in behaviour
Impact - Outcomes less an estimate of what would have happened anyway
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3.9 The End of CSR

PETER FLEMING & MARC T. JONES

THE END OF
CORPORATE SOCIAL

RESPONSIBILTY

CRISIS & CRITIQUE

Y

The End of CSR Wunifadefinnesvneludud a.e. 2013 Wundsdoiianing CSR sausislal

sineeues CSR 1 Wudesiildneintuduass ndumseiudna usssmuualngfidwiniuniseise
wndTeudenn afrelygmaannzdeyuruuardsuindes LLaS?{%’Nﬂ’J’]uLaEJW]EW]’NLﬂiﬂgﬁﬁ]*‘g’]lﬁm
TifuimsugAadszmalanfiauuaglaniidednssiaiilos ilsdedandndunanuiuves Peter
Fleming Faduonasdi Queen Mary College , University of London fiu Marc T.Jones Fadu
919158@UMUNAYNSUEA Maasstricht School of Management , University of Sydney
wuAalumsinng CsR 1 1Tinsiausegsdeidledlunaieindnlnenisdaussguma
158 CSR and Communication Extending the Agenda — ICA pre-conference 2013 i
Sadulutuit 17 Tguieu 2556 #i Cass Business School, London @sdeinfudiunidsvesns
WEUBHAIIUNIIYINITNBUNTIAYTEYY International Communication Conference Fadusud
Fomuluszaing 18-20 fusneu 2556 Fuvninends Aarhus Tungsduaimeiiy Luisesuaud Tasfinng

YnausnunaInnIsiasuneuluay ICA pre-conference 2013 1 fndwnisiitiaueusiau

INn¥Reeu CSR waneau Usenaunly 1) Bobby Banerjee 910 Cass Business School Wi@uanis
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Us5918lURITD Against CSR : The Politics of Anti-Corporate Social Movements WuSeaneaiu
nMsTudatuvesiiknuguyy Wnianssu uilenduseduuss meakarseAUrIATINTNATIY0
YUIUNTUUURDAY IoRe@1ulATINg Wiloaws Tneidisusonmiowsidau CSR 1Wuiniesdile

o w

dfglunisueng nMsdnauwuuTiniuassihe (co-optation) naenauinisidauuusaIniguay
mimmwﬂuﬂaqm‘ﬂizﬂauﬁu 2) Peter Fleming 910 Cass Business School 1LaUDi303 CSR as
False Truth Telling (:HunildlugsamiBountiadeiios The End of CSR fleanadmiteiilesut
2013 ieq) Wumsimndides CSR Andudesnisandeiliiueds 3) Mette Morsing 210

Copenhagen Business School 11LauBi303 CSR talk and action - a revisit 1uuneuiiliay
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NNFIANDENUNATE 4) Martin Parker 270 University of Leicester Ynaueiios Alternatives to
Communication Wudasmasmsiausindisnsadoasdesioiawss CSR communication 99
Tngofendnn1smIiannisin viansesisdesniseslimunduan fududewedduliasmie
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Bosfisnseaniuanmsasiadessmliliamuuianiuuy Kantian ey minsiianuasdede CSR
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Tniwnuiiazondoslulssifudrnuieng (goodness)

NM59AUAINGTT §9lln153aLN 7 iivsznauaiy 1) Civil society and governance 2)
Conceptual and theoretical developments 3) CSR communication and environment 4) The
reporting and organization of CSR 5) CSR communication and the media 6) CSR
communication and nation contexts 7) Perceptions and discourses Tnefusazitazinis
dnaustona1sfiiieatos wu v 1 - asdendesdeninuiuiinveusednulnsdessulatves
NGOs (151438 CSR communication 8¢ NGOs)  13fifi 2 — Toward a CSR approach to
corporate crisis communication wiounALEes CSR communication and the destabilization
of decoupling 7i7l 3 - the mediation of stakeholder relations and the generation of social
environmental economic issues 1fifl 4 departmental organization of CSR and the role of
corporate communication Wil 5 - the lack of a public debate ! Wil 6 - CSR
communication in developing country context : local and multinational positioning in Ghana

7ift 7 - CSR and skepticism ; making sense of CSR
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Case study from Nestle’

N159IAVIINALNSUaLNT
deploy lldvs=Aiuununa
INSURTUUIENTUNLD R
Thfalunazdrvlsand

reatin
ha
alue
Nutrition, water,
rural development

Environmental
sustainability
Protect the future

Compliance
Laws, business principles, codes of conduct

We play an important role
in offering the right kind of
products and helping
consumers make the right
nutritional choices

We're helping to protect the
environment and scarce
resources, now and for
future generations

With demand set to rise by
50% by 2030, the world is
facing a fresh water crisis
We're determined to help
address this cnisis

SOURCING HUMAN RIGHTS

We're working hard to
ensure we source raw
materials in a responsible
and sustainable way

Rural development is at the
very heart of our Company
and one of our three CSV
focus areas

We recognise our
responsibility to respect
human rights in our
operations and supply
chains
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The future for Nestle’ : Water

e e S A5 nUTu commitments

Leading in water resource management
and excelling in the direct reducti

direct water use in all our facilities

ork to achieve water efficiency Work — dueiuwaaudAsngedunisldunafei
t' = & d H

o e seAnBnn udiunilivasnuniu process samngasud

A ar - gaey

WerdinaiunistfjuRnas

on of the

i ko
dvocate for effective water  Advocate — dneipnuiidsienisdanisinatneg
policies and stewardship

Promoting public policies that place ~ Ufz@nsnnilladuauunisafraiiuulennagisisuzusy

value

on water at every level

NSNS AL

reat effectively the water we

.
] as L] A @
discharge Treat — dunerean1sdnanisuin@e tnafdmunafaz

Setting strict targets for returning a P TN e y 3
skt aeedisath navhl vl ednmdwanden
] o
e n}?age.with :.susnltnliter:*-r especially Engage —  szgrunuuazsandanisluteliny
those in agricu ture = . q: , . 1 &
Helping to improve their water Suppliers Tasanzetnaddenguniiunensns Ineiiu
management with focus on impacts \1 5 o S Al e
at watershed level Uelan1samnIsrnungun Dy ﬁ.ﬂﬂ
g Ar N IATIHA®

S (funnsansznLP N ARu)!

e aise awareness of water access Ra"lse awarenes Ly T ﬂﬂhqﬂ?ﬂﬁu&l‘“ﬂ'}ﬂuﬂ
shedn A

Engaging employees, communities and ﬂr'?‘i’}ﬁduﬁ:ﬂqﬁuiﬂ

consumers in the water imperative

and conservation

1,”“‘! uﬂ:ﬁu?ﬁﬁ
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Social entrepreneurs

MsUsEneumsedIny
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inttiatives fFrameuwork

Improve Responsible...

Comman sustainable supply chain

Farming Nestlé Academy Long-Term
Sustainability Credit

More Synergies

Production Distribution/Procurement Mid-Term
Strategy

Integrated communication (CSV)

Consumption Recycling Synergies Short-Term
The ‘Good Life’ App

EXECUTIVE

MBA
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4.1 Vodafone’s m PESA in Kenya

Reconceiving

a / 4
et I 111N IUNTDVUDINANAUNLAZNITADA

Moblle bankmg services

b2

URYAUNIENT /

ANUTNEN

Vodafone’s M-PESA Tutaue desieainnisuinisiuiyanau
#l¥U3n13 Mobile banking services @sii§auau 10 d1uau
Auaazdiu) lﬂﬂiaaﬁiﬁalﬂum’iﬂﬁ'fdwLﬁaﬂ'\i‘s‘ﬁamuﬁagmﬁmﬁ’u
anaurienne shaniara wasldanusnenduineasnslueuen
110U 2 Sl inwasnsausaldteyatmasusznouns
nAauaviswldifintuaindy 60 % - AseanaLieAuaY —
Tasennsaanamefiuntsiesaiuun 3 Juad algarslulaseanng
‘ﬁi")llL‘fJuLEULLé/’JLﬁEJULﬂuy‘ﬁFhU‘Ju 11 % GDP ¥@atAueN

4-6



4.3 Wall - Mart

Redefining Productivity

2 A A a
in the value chain WasuteuneINUNITHan

Greenhouse gases - Wall-Mart
WAL-MART Around the World

K R 8 R &= BK

h
Rerouting +
Value chain
\
. - i -~m.¥%_\\
Wall-Mart  dondoyaifisafiun1sussq Adume/seeennens /,,»/ e N
udduAuarUFuUTInTEuIuMIinde Jadsliaenndasiulv /x” ‘”’\
anunsnanszoznnadlula 100 aulud (Wisuiieudul 2009) [ G \
i Tl g e' reenhouse
anAldaeadly 200 srumisgandy wisudvaunsadadun i
v d" 1 o v‘
leunnaunineu \ gases
\ /
\ //
wnlundniiu nsvuniudeyaniu Value chain @ 9giinlugnas . P 4
AUWUNTOLIIMAY Supplier / Customer / Community BE19 o NN
fadudneny
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4.4 Dow Chemical

RS faee P WasuHeIUNEINUNITHARN

Dow Chemical aanislaundivlulsssuamnlssnu anaslule 1

Wuduunaasu Wisuisudunmsldiaudmiunisuslae
dwiuauluanigousnilé 40,000 au mngasdesamuliiile
Fovnunausuaudunlfiu axdeddeulssanaiiontsi ¢ d1u
WSHANSg

Decreasing

s

n15Lszutin
NIWLNT / N9

ApN19099701 52 el
AUUTENNUYRSTS
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4.5 India’s Jain Irrigation

Redefining Productivity
in the value chain

WU UNINVUNITHNAN

New Product

Innovation

P

India’s Jain Irrigation @esdulfsiieownaluladualssniunuu

szuvtinen 1l duszuueneniIsTanisuidiniunisde

k% = o
AN WUNT L{‘J'Llﬂ’]‘iﬁ%’\\‘iﬁiﬁﬁui@]ﬂ‘iiﬂm@ﬂi%UUﬁ’] ol ‘F_IVL®°I| BNLITEN

P
LANNL

India’s Jain Irrigation fistelevetsdauinis 41 % Tu 5 Yusai
L3R
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4.6 Hindustan Unilever

Social entrepreneurs ﬂ'l'i‘]J’i%ﬂ’f]‘lJﬂ'l'ﬁ!ﬁﬂﬁJﬂﬂﬂJ
Project Shakti

"

» Microcredit /
new consumer

Huaduston Undenes .-
M@d, /a'%'wmuam"i / U‘%@'ﬁnﬁ\

ganv1gNgNA Inally

Project Shakti Failulasemslusesuasadou Tmaa@aﬁi%azs’wm‘% T g;
v o L . . . , ar 1 =1 = 1 =t ﬂauuLWuﬁuu 5 0/0 j’squ
gnuliilugusznounis Tassnisasnanaflanddnsoudie 2,000 T g
ﬁJﬂ‘ZHﬂ']W‘U'JWWW?Ju

au Towdi Unilever 1Jugdaum microcredit  dansineusy qu
awunsalasenisareqgdullunisussnaunisunnie 45,000 \ /

1A54M9 AsDUARNTLT 100,000 visftnu Tu 15 uadvodulsey
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4.7 OLAM

Social entrepreneurs n1silszneunistiiodeny
Manufactory & Transportation

ai 1 ow a a2 1 a s '
" by (St R[S o] weee  LUABUNISVUANIADAULUUBUAINGN N U
VOMM Creating Value is Our Business \
\"\

ABOUT PRODUCTS & INVESTOR VALUE LOCANONS ~ SUSTANABILITY ~ CAREERS  RESOURCES  NEWS

» New economy

* IS . ' ' ) ‘ / \
Supporting our Communities

o : Olam aaA Y3185
Getting to Zero

- e P PUAILAENTEUIUNTS
Olam International Qm‘lumiwamusmmuwmmmmmuaa

e o = o L 1 e = 2 a 0
Togavanvivenimludiddsinulunivieds Tae Olam a3 REHER o @i

Tssuwnusile Tududa Tudise wazlotoslead waltlnousy Uaoy carbon emission

auudulml Favinlmasnisansnuduludluswsnn daduszuu asludndrunilenig
wisugnalu 91U 17,000 8091 95% Duand sauvisdadinng

2 1% & & a1 P
FMNNUNN 'E)'E)ﬂJIu‘WU‘W‘?iuUVl@ﬂ AIUNUIAIY
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4.8 IRPC & Green ABS Product

Social entrepreneurs ﬂ”|’i‘]Ji$ﬂ’é]‘]J

e

IRPC  uitmlungu Uav.  damienesssusd lunaunueis
@/ ¢ of o ' act ¥ 1w

dupsien Fdldadiuvotsnsssuvfneiosay 20-50 lealisos
HAn15USulgInszUIuNNSREAGY FrsdaTuLarIUEDE1INIT)

nneasng Andugaan 620-1,560 S1uUm

NSO FIAY

Green ABS

New material

-

ann1suNa U ledu 370

wazdeaNunsaanuUsuIunNg

K 700,000 §iu/A)

4 )

ANaUIEIA 1NN 10,000 6/
U Amhugaen 660 duum/Al

Uassfnaasuoulaoanlaala

/
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4.9 Kenya Flower Industries

Greenhouse

Irrigation

Pre-Cooling

Fertilizer,

Pesticides,

Agriculture
Cluster

Horticultural

Cluster

Kenya flower industries

ol T
Horticultural Agencies,

NGOs && Industry
Associations

Post-Harvest

Flower

. Handling Transport
Farming

to Market

Education, Research

& Quality Standard
Organizations

Tourism

Cluster

Post-Harvest

Cooling

Packaging

Labeling
Materials

Refrigerated
trucks

Air Carriers
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4.10 NIPPON STEEL & OITA CITY

: o
Social entrepreneurs NMsUsenounIsneadIn

fUueu afla vosdiu loday afrgsRetisosuniaudsuniin
Uiz Suiloanannunuasvgialudmialddsulyanniuuda
msBsuudasassaamaasugiadingny msasdousylon]
ADYUYULGIY

Transportation

New economy

/

o

Wuadundsveasnisuily
PymAudnunes way
asanudadulunisey

~

sunuludany

o
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