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CSR In Thailand
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- anunmnthlunsisumalulad (Technological breakthroughs)

- mswisuuladasadiaszens (demographic shifts)

- mmJ?iau%u’uﬁj’mm,ﬂwgﬁwaﬂaﬂ (shift in economic power)

- mﬁ"umaﬁ’mamm"umﬁm (accelerating urbanization)

- mMsvasRaunineInswarnsasuulansaniwenne (climate change and resource scarcity)
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CSR International
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