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CENTRAL TO THE MISSION of Ben & Jerry’s is the belief that all 3 parts must thrive equally
in a manner that commands deep respect for individuals in & outside the Company
& supports the communities of which they are a part.



The Power of Connecting Communities

Our Purpose is to
courageously advance the
global movement for social,

economic, and Linked
environmental justice Prosperity
through our linked

prosperity business model.

v
i
4
w
R v N
L



Our Social Mission
Priorities are
anchored in our
Core Values

Sustainable
Food
Systems

Social Justice

Environmental
Activism

Fair
Global
Economy



It also worksasa
Business Model !

« 2.5 X Loyalty

« Personal branding in social
media drives awareness

 People want to make a
difference

« It's a global community

SOMETHIN
. BETTER

‘We source ingredients
that are not genetically
modified.
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SENGIERRYS

' Chocolate
Fudge
Brownie

ream
SR Pudge Brown

CARING \
DAIRY \

Caring Dairy means happy cows,
happy farmers and a happy
planet. And buying from small
family farms means a happy
local economy, too.

BROWNIES
THAT DO
GOOD

Grey: ery provides jobs &
trai 15,
and

WE'REA
CERTIFIED




What is the B&J Marketing Mix?




Act Now

Purpose Led — top talent — connected and aligned
Think Emotional - engage their heart and soul
Celebrate Failure — the risk of not acting now is bigger
Outrageous Transparency — people can help you

Join a movement — Fairtrade, B-Corp., etc

Have fun — we are part of the solution so leverage positive energy
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