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by C.K. Prahalad and Stuart L. Hart

Low-income markets present a prodigious
opportunity for the world’s wealthiest
companies — to seek their fortunes and
bring prosperity to the aspiring poor.
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Exhibit 1: The World Economic Pyramid

Annual Per Capita Income* Population in Millions
Maore Than $20,000 1 75-100
$1,500-$20,000 2&3 1,500-1,750

Less Than $1,500 rA 4,000

* Based on purchasing power parity im U.5.%
Source: UN. World Development Reports



Social Transformation
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The Third-Generation Corporation
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Social media sites, 2012-2013

% of online adults who use the following social media websites, by year

W 2012 2013
71

67

Fb (Juniouvasaunild Linkedln tDuniouginsy
daavw Pinterest —aa3 Twitter uaz Instagram
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22 21
20
15 16 18 17

Facebook LinkedIn Pinterest Twitter Instagram

Pew Research Center's Internet Project Tracking Surveys, 2012 -2013. 2013 data collected
August O7 -September 16, 2013. N=1,445 internet users ages 18+_ Interviews were



Information Society ?
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What’s happen?
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Social Media Landscape
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Corporate

Communication

Vision/Mission/Objectives &
Goals/Strategies/Corporate
ldentity/Corporate
Image/Corporate
Reputation/Stakeholder/Public

/Market/Issue/Communication/
Integration

Public

Communication

“Public communication
campaigns are campaigns that
use the media, messaging,
and an organized set of
communication activities to
generate specific outcomes in
a large number of individuals
and in a specified period of
time.”
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Case Study : Amazon cafe (gs789171)
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Case Study : yuaan
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Case Study : yuanan
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Case Study : anudenanauas Starbucks

Starbucks Coftee Company

Crisis Case - Part I

Dr. Phillip G. Clampitt

Cases in Media Management

During the terror attacks on Sept. 11,
2001, a Midwood ambulance
employee asked at a nearby Starbucks
for water to treat Ground Zero shock
victims. Rather than donate the water,
the Starbucks employee charged $130
for three cases. When Midwood later
protested repeatedly, its complaints to
corporate management fell on deaf
ears- until the story went viral. Only
then did the ambulance company get

a refund and an apology direct from
Starbucks' president Orin Smith.
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Case Study : auHanaavay BP

TONY HAYWARD, CEO

B P Tony Hayward had a number of factors working against him. First and foremost, he was grossly
LEGIAITY unprepared to deal with an accident of this magnitude. Early on, his series of unfortunate gaffes B P L‘]J a‘ £ C EO

{U Aarasnin severely hurt BF's image and credibility for the remainder of the summer.
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"W , it 't i t, but t i t [ '
RONINTW Lib ell, | jwas.n our acciaent, but we are apsolutely responsiple Tor the ol N"']uvlﬂ 3 Lﬁau
v A 3 for cleaning it up."
U May3,2010 WIBNNL

“The Gulf of Mexico is a very big
ocean. The amount of volume of oil Re b ran d I ng

and dispersant we are putting into I oo
aunaundInwn 5
it is tiny in relation to the total !

WE#n1ad 2010

819 nAq L oo
o é/ﬂ@] q ﬁ water volume,” may 14 2010 EREdl
“The environmental impact of this
disaster is likely to have been very,

very modest.” vay 15, 2010

“I'm sorry — we're sorry — for the
massive disruption this has caused their lives. And there's no one who wants
this over more than | do. You know, | want my life back."- may 30, 2010
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News ) World news ) Slavery

Letters B Share 215

CP Foods condemns slavery and human  ¥™
trafficking in fishing industry Sz

| Pinit |
mShare 1 0

-1 Email

e84

Article history

The Guardian, Thursday 19 June 2014 21.00 BST

World news

Slavery - Thailand -
Burma

Business

Food & drink industry -
Supermarkets - Retail
industry

More letters

http://www.theguardian.c
om/world/2014/jun/19/cp
-foods-condemns-slavery-

Dhanin Chearavanont says CP Foods will assist Thai authorities to strengthen the human-trafficking-fishing-
law enforcement against human trafficking and slavery. Photograph: Alam .
g g frraonaEy ! industry
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UNITED STATES

DEPARTMENT OF LABOR

AtoZ | Site Map | FAQs | Forms | About DOL | Contact Us | Espaiiol

Bureau of International Labor Affairs ) SHARE

Byv®=.

DOL Home > ILAB > Reports > Child Labor & Forced Labor > Findings on the Worst Forms of Child Labor > By country

ILAB HOME

LEARN
About Our Agency

DISCOVER
What We Do

EXPLORE
Our Resources

Reports &
Publications

Grants & Contracts

Reducing Child
Labor & Forced
Labor Toolkit
Maps & Data

= Public
Submissions

Thailand

2012 Findings on the Worst Forms of Child Labor

In 2012, Thailand made a significant advancement in efforts to eliminate the worst
forms of child labor. The Government passed the Ministerial Regulation on Labor
and Welfare Protection for Domestic Workers, which offers protections to child
domestic workers, including setting the minimum age for domestic work at 15
years. The Government also updated the list of hazardous occupations and working
conditions prohibited to children and increased the minimum age for children to
work in sea vessels from 16 to 18. In addition, the Government announced a new
provision to extend healthcare benefits for all Thai and migrant women and
children, including free healthcare for children, and continued to participate in a
project to eliminate child labor in the shrimp and seafood processing industry.
However, enforcement of child labor laws continues to be weak and the
Government lacks current nationwide data on child labor. Children continue to be
engaged in the worst forms of child labor, including in hazardous activities in
agriculture, and shrimp and seafood processing.

Sections

= Prevalence and Sectoral Distribution

« Laws and Regulations

« Institutional Mechanisms for Coordination and Enforcement
= Government Policies

= Social Programs

= Suggested Actions

¥ Was this page helpful?

Select a country > 4 GO
Download the Report

Thailand

o

English (PDF) | Thai (PDF)

Learn More: ILAB in Thailand | Findings on the Worst Forms of Child Labor | Previous Reports: Select year v GO

Prevalence and Sectoral Distribution of the Worst Forms of Child Labor

Children in Thailand are engaged in the worst forms of child labor, including in hazardous forms of agriculture and in the shrimp
and seafood processing industries.(3-5) Children working in agriculture are often exposed to dangerous tools and pesticides.(6, 7)



Child Labor

Children in Thailand are engaged in the worst
forms of child labor, including in hazardous

forms of agriculture and in the shrimp and
seafood processing industries.

Shrimp and
Agriculture seafood
industries processing

industries
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Newspaper Online
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Player # 1 : Hub & Spoke Model

Opinion
leader

Togvialusinazins
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3anm3 — Hub &
Spoke Model
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Player

2 : Competitor ?

Jasnavainyaanisuuy Hub & Spoke Model

Corruption/Governance

Journalist
Mass Media

Social Media

TCIJ CPF
Corporation

Flow of Information
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Player # 3 : Regulator ?
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Journalist Institution
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CPF : What are Issues ?
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First Ebola Patient @ Toledo, Ohio, @ Health

Arrives in U.S. § Water Supply Covering Ui
Taiwan gas explosion kills dozens

Unsafe
Hundreds more injured as streets of Kaohsiung are ripped open by
petrochemical pipeline blast

ASIA NEWS

Deadly Gas-Pipeline Explosions Rock Taiwai

At Least 25 Killed, Hundreds Injured in Series of Blasts in Kaohsiung

Associated Press in Kaohsiung Ngemail aprene my oocommens [ £ B AllA

thegquardian.com, Friday 1 August 2014 03.06 BST
@ ARTICLE FREE PASS Ty 8 ! Weeks |RERREADERNOWRI
Enjoy your free sample of exclusive subscriber content US$ fOl’ b "(’(’L\

By JENNY HSU, EVA DOU and ARIES POON  connect

Underground explosions in Taiwan's second-largest city triggered fires that ripped through the streets.
The WSJ's Jake Lee speaks with Eva Dou about the situation on the ground.

Devastation caused by a gas explosion in Kaohsiung. Photograph: /AFP/Getty
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. Experts have called for the @ 'y
' government to install a 26 UIﬂ /I

comprehensive pipeline monitoring

system to avoid a repetition of the

gas explosions that took place in

Greater Kaohsiung on Thursday Q. oA .

night and early Friday morning, va1o1i Lj‘a \‘] LQOW’] iyt LL@'] ﬂ ’)’] 3J
causing at least 28 deaths and
leaving 286 people injured.
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Petrochemical companies have
vast networks of underground

pipelines in Kaohsiung, said Chen LR $ﬂ"ﬁwu AULLLEN LL@ﬂ%

Chih-yung (B35 8), professor of

Workers yesterday clean up near exposed pipes in

: : 3 ? a A 1
Greater Kachsiung. which was devastated by a series of Shemical endneeng ae Neona) 3'-] E] a : La EI @ ﬂ ﬂ ﬂ El a EI q ﬂ e'j

explosions on Thursday night and early Friday. Cheng Kung University.
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From Social Media to Social Activism
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Social Movements — Ongoing ...
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Social Movements

Quartet communication
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CHAPTER 17

\ ' The Internet, Social Networks,
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Cltlzen

Journalism

Valuable, Useless or
Dangerous?

Melissa Wall, editor
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Politicize
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Welcome login | signup

OccupyWallStreet Longuage on <

We kick the ass of the ruling class

LatestNews | OpenForum | InfoTent = Action ~ About | Domate’ Chat Map Interocc | Livestream (@)@ § BN

il 3 1k About Contact. support@occupywallst.or

(=]

Press: Schedule an Interview

FlLike

- Occupy Wall Street is a people-powered movement that began on September 17, 2011 in Liberty
488 Square in Manhattan’s Financial District, and has spread to over 100 cities in the United States

and actions in over 1,500 cities globally. #ows is fighting back against the corrosive power of

3 Toveet major banks and multinational corporations over the democratic process, and the role of Wall
64 Street in creating an economic collapse that has caused the greatest recession in generations.
The movement is inspired by popular uprisings in Egypt and Tunisia, and aims to fight back
3+1 against the richest 1% of people that are writing the rules of an unfair global economy that is
159 foreclosing on our future.
B Share OccupyWallSt.org is the oldest and most trusted online resource for the Occupy Movement. We

were founded on July 14th, 2011 when Justine Tunney organized a scrappy group of anarchists
to take the initiative in organizing a call to action published by Micah White in Adbusters
magazine.

Some Leaders of a Leaderless (and Leader-full) Movement

OccupyWallSt.org is operated by The Occupy Solidarity Network, Inc. (OSN) a New York
501(c)(4) not-for-profit organization.

The following people make up our board of directors:

Micah M. White, PhD

Micah White, PhD is the American creator of the
Occupy Wall Street meme and and the activist
tactic known as Rolling Jubilee. He has been




Crucial Communication
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Alberto Melucci

NOMADS
orTHE PRESENT

SOCIAL MOVEMENTS
and INDIVIDUAL NEEDS in
CONTEMPORARY SOCIETY
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Digital TV and Next Step !
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Local-Global = Glocal

RIANUULLALTE Westernization

Japanization Westernization

Koreanization Westernization
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Content is The New King

Marketeer

http://marketeer.co.th/2014/06
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Social Media & Web Based



Character of social media
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4% You are in our Global Site
Change Country | Contact us

k NeSﬂé Good Food, Good Life
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Getin touch
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6= Global Nestlé news

o Ask Nestlé
FAQs

Nestlé share price

CHF® 66.55 (-1.48%)
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7 things you didn't know about ice cream il
From low calorie treats to gourmet flavours, there's a lot to explore... news and events
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You are the vanguard.

Experience this year's Shared Value Leadership Summit thgotigh €

presentations, and calls to action. : (?’IW'J 081
LA3D8

5. Web

@SVinitiative

RT @PhilPrestonTwit: Q9.
Does shared value promote
self-interest? #sharedvalue

3 Follow Us

+« Lgn
IN Connect

@SVinitiative

Video Recap of the 2014 Shared Value Leadership Summit w® 2 ‘
: - RT @katelinkenne

Creating Shared \/aliie in

ess Video and Slides




» PTT Life Station
» Café Amazon

» Jiffy

» Fleet Card

» WA Asououd

» nAnSatinanau

» NGV

» AEnae

» nansavidmiugsna
P HARSALTTNTEESTUEIA

P dUATHAR

» MUESTUEIA

» A

» AsAITINsIIVA

» gsnailiasiadl

» §5AANITNAY

P gsAaMsARIVUEIYSTINA

@ anunisad O oy
. waJiu
v, duduauviagaiiyEoudaouad v
wisnusngsaaviadimaduuiEveruulomoniass
© Media Center 6”"
211 : daw, Fuila Tunn Star ssnaaaiavaaduiudisunssaiiag <
Uav.aiTeiaddouanianun "R&D 100 Award 2014” <
Tadusiuvagau 500 ade Uaw. Gadusy 84 <
N AJANINBIVOY
: | >
39 4 @ ()

viiiu Nov %,
< - 'Nc;v, ) @,_; 2

» uSAIsgAM ﬁlﬁgi-mmﬁ
» guaudmisedza(ORC)

» gsAaNdadu

» msAiAuguausIuANNdIy
» MsfAuguafamsia

» malunaldisiaeasdenn

P ANUSVHAYDUGDNANN LT

symdiu <

>> Update 05.08.14 14:30
Blue 48.75
BlueGasohol91 37.78
BlueGasohol95 40.23
BlueGasoholE20 35.28
BlueGasoholE85 24.28
BlueDiesel 29.85
HyForcePremiumDiesel 32.85
PTTNGV 10.50

sanhudaunas... >

nansiunsldngine... >

SIHU <

ssassUuuuoaulad

y

wmiman | ésda | FAQ | AsAiAtaths | wnud Lsuu
WimAu dan. msuUsznaugsna HanAM usnmns Tamanugsia Media Center
- JauvinifiusAafaiian - §5AAAILESTUE SEamAcnueud -PTT Life Station SfudiTe b tuaafivins -anas dew,
- anudluin - gsAatsiu - pARAMYiNaDAY - @aliusms NGV ©AMSIANINEG c 2125503
- dguanwal - gsAamsAIssnlssing NGV cuSmstesiduiinu SdsErmAsIAINAIMSIAMNEG - gnAAN uasAuInaDY



UIEN 1R InAA@ 1T A6 (UK2u) TH | EN

CPF

wiman ey Avan

KITCHEN

OF THE

W @RLD
ASovovlan

Busumsaanmuarauiala
adssasauAlaaad
Binnetia

a - . . = . N a o
Haaumn Unawny anudetiv FADLNHUNS aasou ARG
Pﬁj vl gy inanaiaiuls Ae (uwizu) TH | EN

wimdn iy dfian AR nasu anudofiu Aawnouns N s‘l’ﬂ.ﬂNW‘J N ms“;m\a 51
‘oumnauamﬁu:lauqa'iuﬂ 31 sunaAu 2556 = Vo 2v.o£ . Pre Ss R e ' e a S e
wduvnod > o
anutviiu @

uamﬁryri.
FIWiownaudu

CPF's Product Sustainability

a2 maiuaY

aAvANVINAY

gsiwdadun
(Livestock Business Line)

dvitavl ilahudausy Ay
MduanidnmaBuns

16/06/2014

HUSUGADIES Quick Link e S
@fubier B ©@ © meiji Seus {‘a
cp-meiji ) W ol

ufefuviti OV wismndm  oweeau | unudeSulud  amduuasins
Consumer Cente

0,.2800 800

KITCMEN OF —
THE WORLD
o

s1u91uUs:91U0 2556

74



Isolate — Social Media
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555 Vipavadi-Rangsit rd., Chatuchak
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Isolate — Social Media

cpf Thailand

The Nong-Wah Agricultural Village
CPF TVC - 60 Sec

'CPF Improving Life Expectancy’ initiatives.

Like - Comment - Share 5 (2

@ Usana Sriwicha » Cpf Thailand
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It’s difference

"I'think it's impossible to win
in digital or in social media if
you're approaching it in a
siloed way. And you can see it
when you see different
[organisations] launching
things in the social media

Leslie Berland, space, especially if there's no
SVP, Digital Partnerships and I . h h b .
Development at American d |8nment [Wlt t e US|neSS]-
Express L?%ﬁ’]ﬁ&lﬂ’]ﬂﬂnuﬂ’]i’%.]ﬁ’] It's ve ry tra nspa rent. It IOOkS
Teulszind 2013 Taw Deloitte e . n

(s MIT Sloan Management disjointed and unclear.

Review http.//www.theguardian.com/technology/2014/jan/29/how-to-manage-social-media-across-the-whole-business
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Hub & Spoke Model Adaptation

http.//www.theguardian. com/technology/201 4/jan/29/how-to-manage-social-media- across -the-whole-business

Program
Product Mgr Ops

: , Operations
Marketing p )supplier Mgr
Beta Test 4 & Operations
Program Mgr & / NPl Engr

Packaging

Engr '\’ Diagnostics

Engr

Product '

Firmware
Engr

Environmental
Engr

Reliability
Engr )
Mechanical : /

Engr )
Qualification /)

) Electrical Eng
Lead

\_J ASIC Lead Engr

Technical
Publications Lead

Engr i/ J ;

Software Customer

Engmocrmg
QA Lead Coordinator Service Lead

Kate Coopers, managing director of social
media agency Bloom Worldwide.

Fortunately, most organisations are now
moving away from that approach and
adopting a 'hub and spoke' model, "In
companies that take a more mature
approach.”

"there's still a central hub or department
charged with leading the overall direction
for social media within the organisation,

but more and more delivery of social
media is managed by the most relevant
department, with customer service reps,

for example, speaking directly to
customers via social to resolve issues.”
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Hub & Spoke Model Adaptation

http.//www.theguardian. com/technology/201 4/jan/29/how-to-manage-social-media- across -the-whole-business

Nadya Powell,

managing director of social
media agency MRY UK.

Hub & Spoke Model iman:

mmumiauamaumm@laamimaaaﬂm%
navue lagawizegnefsfanisudasanaves
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wq@ﬂﬁmaagﬂﬁm@iazﬁﬁmn@mﬁu

Social media
MATNNAL WAL EN6N e]s'i'al,fl@ﬁﬂmmmu
AROALIAT — aﬂmﬂaﬂ?aaﬂm fadagsng

ROUDNN T09138% LA LL"i]{'lﬂ’]T’Ii‘Hm&I ? F;l\‘]VLfL]ﬂ’J’m%

SNl et urne Thuesdng LAERANIINEILNDEY
MIIUALARMIBUEN UAZINAUTNLIAH ! nldussnuesie
ﬁmﬂﬂmomsmmumi@mmaaamﬂuma Lsugna lundlag
streamlining escalation processes
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Hub & Spoke Model Adaptation

http.//www.theguardian.com/technology/2014/jan/29/how-to-manage-social-media- across -the-whole-business

ALTIMETER

HOME RESEARCH » BLOG SERVICES

Digital Transformation:
How Organizations
Adapt for the Digital

Customer Experience 48

New Report and Webinar »

NEWS

ABOUT -

Hub & Spoke |V|Od€| NNIN3

mismwmmmﬂiuﬂiuwaa@ﬂ’mm Social
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USnAdLRwINTINNIA 3 O ud wims
mLuumimﬂm'sﬁvl,wmammiumsaamma
daauluwranele inmzlEinu social media
wuy Hub & Spoke Model ann'lunin
Wi m"l,umme’mLﬁuwummmmmami
’LumiuI(miﬁ]:uimammu:mmﬂ‘*ﬁ social
media NANIZFUFIRTLUNINIU — LTWN TR
289 Dell)
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Dell : Tech-savvy

http.//www.theguardian.com/technology/2014/jan/29/how-to-manage-social-media-across-the-whole-business

Social
media
certification
program

Dell's social-media principles.

the company's expectations of employees when
U3ENANY 1T they're speaking on behalf of the company.

Cisco,

IBM ndns

sav policy A guide to conveying the Dell brand consistently
e through social media activities, including the use

of approved fonts, logos and language.



The United States Army Social media

G8819N139AN13YDY “Issue Management”

- WWW.ARMY. MIL
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SCB : Electronics Media

http://www.thaipr.net/finance/549750
9 fiqurau 2557

Siam Commercial Bank has been named
the top brand in the banking and financial
institution group for highest social media
engagement. The Thailand Zocial Award
2014 award demonstrates SCB's effective
usage of social media, including Facebook,
Twitter, YouTube, and Instagram, and its
true understanding and engagement
between SCB Thailand and its online
consumers, reflected by the bank's being
'Number 1' in terms of followers.

Mrs. Junphen Juntana, Manager of
Electronics Media Management,

represented SCB in receiving the award
recently at the Aksra Theatre King Power
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SCB Thailand
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Zyndyy Sophita » SCB Thailand
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Seeding Tactics >>>
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Issues : Fact - Based /Value
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Issues — Linkage Analysis 1)
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myriuwaes Information Community
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17 hours ago

araanuiiuawatlvaudnavaaaunssuilianai(uaziug) Mluaiiaalu
wsasTuaanidisslduarvaillududunilanasian uaziBass "any
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Pulic Administration ¥i1iu

Governance Study Project Trinawieidusufsmsasiiuiinuaine ans
iseyu POLICY INNOVATIONS FOR MAP TA PHUT — THE WAY FORWARD
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wanaaTlsuau1 Ty Public Administration uas Lee Kuan Yew School of Pubic
Policy dalufifindneng Tasaulaaasinllaluduleduasnnla — with
Renu Yejaratpimol and Anna Abad. (5 photos)

Like - Comment - Share [ 15 Shares

Thai Leak, ugd1133a uailsau, Kritsana Kaewplang and 31 others like this.
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Negative Impacts ?
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Issues — Linkage Analysis 2)
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Stakeholder / Flow of Information

JadSasTAadwilnn resea Above the line

Below the line
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WHAT YG
WHAT SOME MIGHT KNOW

(and most really need to find out)

ks lewiiann Social

WHAT YOU Media uaznmsianudila
REALLY SHOULD N InformaEion Socjety

setnaun lwdynunaiile
KNOW

WHAT YOU s
MAY NEVER KNOW

THE UNKNOWN

http://blogs.kent.ac.uk/change-academy/2012/04/30/change-and-the-knowledge-
iceberg/




NANTTLU R a9 aaé’aﬂw”agaﬂﬂ H179

|
IC) OUW social movements porta della Q

%

Manuel Castells

Author
LIBRARY OF
CONGRESS

Networks of Outrage and Hope: Social Movements in the Internet Age Democracy and Global Transformations: Donatella della Porta - University of Helsinki
LibraryOfCongress - 1,340 videos . University of Helsinki - 257 videos 1,953

”Eii 26,595 = e

AEnT13g Uz Anenas faaTaIglszdnuminenas European

Southern California University ,Florence, Italy
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Network / Stakeholder/Fact & Value
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Public Communication ?

Public Communication .
N p 1. Corporate & public
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