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Capability from Below the Line
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This neighborhood food space is as much about produce as
Food access at its best! community cohesion. We would have to consider some barriers to

in-ground growing in the northeast, but a really cool idea for making
public spaces productive in new ways!

MR. OKRA
OF-NEW ORLEANS
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60 Second Docs 7 il glana Meet the street that grows its own food — ABC
18U A1 2304 u. - @ News Australia
The singing vegetable vendor of New Orleans Residents on 11 streets in an Australian town have been using verges

and footpaths as gardens since 2009.
MEDIUM_.COM | imes ABC NEWS
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